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TRUCKIN’  AND  SELLIN’.  This  is  one  of  the  425  trucking  units  which  carry 
loads  for  American  Can  Company  and  sell  canned  foods  for  you. 
Through  the  posters  displayed  on  their  sides,  these  trucks  carry  a 
canned  foods  selling  message  to  millions  all  over  the  country.  These 
truck  posters  are  but  one  of  the  many  ways  American  Can  Company 
promotes  the  canned  foods  you  pack. 
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FMC  DOUBLE  HUSKER 


—WITH  SEMI -HARD  RUBBER  ROLLS 
THAT  ^^WEAR  LIKE  IRON!" 

•  The  FMC  Double  Husker  turns  out  120  to  160 
ears  of  perfectly  husked  corn  per  minute.  There’s 
less  bruising  and  breaking  of  tender  corn  because 
rubber  rolls  are  used — yet  they  "wear  like  iron". 

Each  roll  is  made  in  three  sections  which  can 
he  readily  interchanged,  distributing  the  wear 
evenly.  When  a  section  wears  out,  it  alone  need 
he  replaced. 

Handles  the  corn  as  fast  as  two  operators  can 
feed.  Cuts  down  sorting  and  rehusking  time  be¬ 
cause  it  removes  all  the  husk  regardless  of  the 
size  or  lack  of  uniformity  of  ears. 

Put  this  machine  to  work  for  you.  Mail  the 
coupon  for  complete  information. 

*  FMC  Enfgineers  are  ronstantly  developing  ana 
testing  nett  nuwhinesfor producing JinestqualitY 
packs  at  lower  cosU 
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(Sprague>$«li$  Division) 
HOOPEStON,  ILLINOIS 


A-602-T 

Food  Machinery  Corporation 
(Sprague-Sells  Division),  Hoopeston,  III. 

Please  send:  D  Full  details  of  the  FMC  Double  Husker. 
□  Your  complete  General  Catalog. 
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City _  _ State. 
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EQUIPMENT 


When  Did  We  Start 
Defending  America? 

More  than  twenty  years  ago— when  paci¬ 
fism  was  not  the  exception  but  the  rule — 
Hamachek  with  an  organization  with  forty 
years  experience,  devoted  itself  exclusive¬ 
ly  to  a  continuous,  consistent  program  of 
defending  America. 

In  our  vast  country  from  field,  farm  and 
canning  factory  must  come  the  canned 
foods  that  feed  both  the  military  and  civi¬ 
lian  population.  And  from  Hamachek 
comes  the  most  efficient  and  economical 
hulling  equipment  for  Ihe  threshing  of 
Green  and  Crowder  Peas,  and  Lima  and 
Scy  Beans  for  canning  purposes. 

Hamachek  will  carry  on — even 

beyond  today’s  defense  efforts. 
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Contract  Seed  Growers 


For  Canners 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


AYARS  Latest  10  Station 
New  Perfection 

PEA  &  BEAN 
FILLER 


Has  two  separate  Briners  over  funnels,  dis¬ 
pensing  half  of  the  brine  before  the  peas 
and  the  balance  on  top  of  the  peas. 

Having  ten  Pockets  brine  has  ample  time  to 
soak  in  the  peas  before  leaving  the  funnels. 
This  materially  increases  speed. 

New  Design  for  High  Speed. 

Large  Revolving  Hopper. 

Also  make  a  5  pocket  Pea  and  Bean  Filler. 


PEA  ADJUSTMENT—^ 
LIQUID  ADJUSTMEN^ 

N0.2-j 


-DEVOLVING  HOPPER 


CHANCE 

GRADE 


FOR  FILLING 
P£AS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


OVER  50  years  experience  in  growing — 
an  efficient  staff  of  trained  growers 
and  supervisors — controlled  quality  stock 
seed — growing  areas  selected  for  proven 
quality  production — ample  modern  mech¬ 
anical  facilities  for  havesting,  cleaning, 
drying,  hand  picking,  storage,  testing  and 
shipping. 


Perfected  Detroit  Beet 
N.  K.  &  CO.  Strain 

Ask  For  Spot 
Prices  and 
Information 


Chantenay  Red  Cored  Carrot 


Sweet  Corn — Hybrids,  Open  Pollinated 

Peas,  Beans,  Cabbage,  Carrots, 
Beets,  etc. 


N.K.  &  CO.  Strain 

Write  For  Prices 
On  Your  1941  Crop 
Requirements 


Northrup,  King  &  Co. 

Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 
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See  that  man?  Looks  sad,  huh?  No  wonder.  He  used  to 
throw  away  his  money.  Lots  of  it — $520  a  year.  (That’s 
10  bucks  a  week!)  Row’d  he  throw  it  away?  He  didn’t 
know.  He  didn’t  even  know  he  was  throwing  it.  All  he 
knew  was  that  his  overhead  was  high. 


So  he  checked  up  on  his  maintenance  costs.  Wow!  He 
found  that  his  closing  machine  equipment  had  been  costing 
him  $610  a  year.  How  come?  Repairs,  replacement  parts, 
spoilage.  They  all  add  up.  The  $610  seemed  like  plenty. 
So  what  did  he  do?  The  sensible  thing. 


He  called  in  an  experienced  expert  and  listened  to  some 
sound  advice.  First,  he  changed  his  supplier  to  Continental. 
Second,  he  instructed  his  foreman  to  clean  and  oil  his 
equipment  during  and  after  each  run.  What  happened? 
He  foimd  out  that  he  had  saved  $520  that  year. 


Any  closing  machine — even  if  it  hasn’t  the  sturdy  pre¬ 
cision-built  mechanism  of  a  Continental  —  will  do  its  job 
better  if  it  gets  good  care.  That’s  why  we  offer  you  these 
helpful  hints  for  the  care  of  your  machines. 

I.  Oil  high-speed  bearings  or  moving  parts  more  often 
than  ordinary  parts.  2.  Use  a  high-grade  lubricant  for 
grease-gun  application.  (Or  a  free-flowing  oil  in  regular 
can.)  3.  Wash  and  steam  the  machine  after  the  pack¬ 
ing  season.  Spray  with  fine  oil  by  steam  hose.  The  steam 
evaporates — the  oil  remains. 

Perhaps  you  can  save  $10  a  week — or  more.  Why  not  call 
us  in  if  you  have  any  canning  problem? 


APRIL 


DEC. 


In  just  12  months  his  maintenance  cost  dropped  to  $90. 
(Fact.  It’s  right  in  our  files.)  He  didn’t  have  a  single  line 
jam  or  break-down  the  whole  year.  Of  course,  it  was  easy 
to  keep  his  machines  in  tip-top  shape.  They  were  Conti¬ 
nental’s— made  to  resist  wear  and  tear,  acids  and  such. 


CONTINENTAL 
CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 
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THE  CANNING  TRADE 


THE  BUSINESS  JOURNAL  OF  THE 
CANNING  AND  ALLIED  INDUSTRIES 


Published  Every  Monday  Since  1878  •  ARTHUR  I.  JUDGE,  Editor  •  VOLUME  63,  NUMBER  39 


EDITORIALS 


OFF  THE  RECORD”  —  Under  present  condi¬ 
tions  it  is  well  that  speakers,  extemporaneous 
or  otherwise,  should  be  very  careful  about 
their  utterances,  and  we  could  wish  that  there  were 
more  “off-the-record”  prohibitions  used  on  our  daily 
newspaper  reporters,  many  of  whom  seem  bent  upon 
giving  all  the  vital  information  possible  to  our  enemies ; 
but,  as  it  is  always  the  biggest  and  best  fish  that  get 
away,  so  it  is  with  the  prohibited  parts,  they  seem 
always  to  be  the  choicest,  the  most  juicy,  from  the 
reporter’s  standpoint.  If  you  go  on  to  read  the  report 
of  the  Spring  meeting  of  the  Tri-State  packers,  in  this 
issue,  you  will  see  the  point. 

Unfortunately  the  great  mass  of  canners  who  could 
have  profited  from  the  advice  given  by  the  speakers, 
but  off-the-record,  were  not  present,  but  those  in  the 
meeting  got  it.  And  that  ought  to  serve  as  a  broad 
hint  to  every  canner  that  he  should  belong  to  his  local 
canners’  association,  and  should  be  present  at  these 
sessions  when  very  vital  and  important  matters  are 
considered.  At  least  during  “the  duration”  every  can¬ 
ner  ought  to  attend.  Can’t  we  be  a  thoroughly  united 
industry  at  least  during  such  times  as  these?  The 
Government  is  calling  upon  the  canning  industry  and 
not  upon  some  few  canners  or  upon  association  mem¬ 
bers  only,  to  get  in  and  help  furnish  the  food  that 
is  needed,  and  will  continue  to  be  needed  for  some  time 
to  come.  This  appeal  ought  to  come  to  the  whole  in¬ 
dustry,  and  ought  to  be  acted  upon  in  a  thoroughly 
unanimous  manner.  Doubtless  the  Government  thinks 
that  sort  of  co-operation  exists,  and  in  fact  the 
National  Canners  Association  in  its  always  big-hearted 
and  broad-minded  way,  furnishes  all  canners  the  in¬ 
formation  of  this  kind,  and  we  try  to  do  our  part ;  but 
what  a  difference  if  every  canner  were  standing 
shoulder  to  shoulder  with  every  other  canner  in  this 
emergency,  so  that  the  NCA  could  speak  with  the  full 
authority  of  every  man  in  the  industry! !  Our  Govern¬ 
ment  calls  “Attention!”  Is  there  any  canner  in  the 
business  unwilling  to  respond?  Of  course  not.  But 
let’s  make  that  plain  to  the  world,  and  be  proud  of  it. 
Join  your  local  association,  and  join  the  NCA,  too,  and 
work  hand  in  glove  with  all  your  fellow  canners.  That 
will  be  doing  your  bit. 

POINTS — It  is  going  to  be  a  big  job  to  get  out  the 
tomato  acreage  needed  to  pack  the  better  than  40 
million  cases  of  tomatoes  called  for,  with  possible 
increases  later  on.  You  may  be  able  to  help  this  in  two 
ways:  (a)  by  confining  canning  acreage  of  other  crops. 


and  which  you  may  pack  but  which  will  not  be  required 
in  excess  of  good  normal  sized  packs — and  that  includes 
peas,  corn,  fruits,  and  in  fact  all  other  perishable  crops 
except  tomatoes — and  give  the  remaining  acreage  over 
to  tomatoes,  and  help  get  it  out.  And  (b)  by  arrang¬ 
ing  to  pack  tomatoes  in  addition  to  your  regular  line. 
There  are  plenty  of  idle  tomato  canneries  throughout 
the  country  and  you  might  arrange  to  take  over  one  of 
these,  brush  it  up  and  get  it  ready  to  pack  tomatoes. 

The  canners  of  other  than  tomatoes  may  feel  some¬ 
what  aggrieved  that  their  corn,  or  peas,  or  spinach  or 
what  have  you,  have  not  been  included  in  this  call  for 
huge  packs,  but  that  is  not  the  fault  of  the  buyers.  The 
world  does  not  know  and  does  not  use  those  other 
splendid  items  as  we  do  in  this  country,  and  they — not 
one  of  them — can  take  the  place  of  a  can  of  tomatoes 
for  the  purposes  intended.  Our  country,  due  to  the 
general  employment,  at  good  wages,  will  take  unusual 
amounts  of  your  products  but  just  now  the  drive  is 
to  get  enough  canned  tomatoes,  and  you  will  help. 

The  contract  under  which  these  canned  tomatoes  will 
be  bought — on  indviidual  bids  of  canners  everywhere — 
will  be  found  entirely  satisfactory  to  you,  the  full  con¬ 
tracted  amount  will  be  taken  and  paid  for  if  the  goods 
are  of  proper  quality,  and  that  must  be  the  guiding 
principle  in  the  packing  of  all  items  of  canned  foods 
this  season,  let  us  warn  you. 

The  Walsh-Healy  law  will  not  apply,  and  you  will 
have  the  benefit  of  the  two  sets  of  14  weeks’  exemption, 
releasing  you  from  over-time  payments. 

They  are  at  work,  and  believe  they  have  found,  a 
solid  fibre  box  that  will  take  these  Lease-Lend  tomatoes 
to  their  destination  despite  duckings  or  mishaps  that 
would  ruin  ordinary  containers,  such  as  corrugated. 

They  are  at  work,  and  we  believe  ready,  to  assist 
where  financing  is  needed,  and  will  take  and  pay  for 
the  goods  when  ready  if  that  must  be;  or  they  will 
arrange  to  store  the  goods,  and  to  pay  the  carrying 
charges. 

They  want  the  canners  to  make  a  fair  profit  on  the 
operation,  but  no  profiteering.  And  they  will  expect 
every  man  to  do  his  part  in  holding  down  growers’ 
prices  to  a  fair  return  to  the  growers.  Where  open 
market  buying  is  the  practice  they  will  protect  the 
growers,  buying  the  crop  if  need  be,  and  turning  it 
over  for  processing.  So  do  not  figure  your  price  on 
the  hope  of  getting  a  glut  in  raw  tomatoes.  Make  a 
fair  profit  yourself,  and  give  your  growers  the  same 
chance. 
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HELP — In  the  matter  of  help  they  urge  all  to  begin 
on  that  job  right  now,  so  as  to  have  your  crew,  and 
the  crews  of  the  growers  too  if  you  can,  ready  when  the 
crop  is  ready.  To  that  end  the  Wage  &  Hour  adminis¬ 
trators  urge  you  to  look  up  old  but  able  men  and 
women,  and  they  will  issue  handicap  permits  to  cover 
them,  paying  on  the  basis  of  the  amount  of  work  to  be 
expected  from  them. 

Recently  we  advised  you  to  set  up  a  school  of  train¬ 
ing  for  tomato  peelers  and  you  would  be  very  wise  to 
do  this:  selecting  a  few  of  the  best,  the  oldest  at  the 
work  or  the  most  experienced,  to  act  as  teachers.  A 
few  hours  in  the  mornings  of  the  early  season  will  do 
wonders  towards  assuring  you  the  kind  of  peeling  you 
want,  and  the  kind  that  will  permit  you  to  make  good 
extra  standards  instead  of  poor  standards  which  an 
ignorant,  uninstructed  peeling  gang  produces.  They 
want  canned  tomatoes,  not  tomato  juice  nor  tomato 
products  in  this  special  order,  so  get  the  tomatoes  into 
the  cans,  and  let  the  “skins  and  cores”  be  the  lightest 
on  record.  If  you  would  take  our  advice  it  would  be 
to  pack  one  quality — aim  at  a  good  extra  standard, 
and  you  will  be  playing  safe,  and  getting  the  maximum 
out  of  every  ton  of  tomatoes.  That  does  not  mean  all 
whole  tomatoes  in  the  can,  nor  does  it  mean  badly 
mutilated,  chopped  up  tomato  meat ;  but  it  does  mean 
all  tomato  meat,  carefully  peeled  and  cored. 

And  then  arrange  to  stamp,  with  indelible  ink,  every 
can  as  it  comes  from  the  double  seamer,  with  the  word 
“tomatoes”  on  the  top  of  the  cans,  not  on  the  labels. 
This  could  be  done,  in  this  case,  upon  the  tops  or  lids 
before  they  are  fed  to  the  seamers ;  but  from  now  on 
let  every  canner  wake  up  to  the  necessity  of  identifying 
every  can  of  every  food  product  with  an  identifying 
stamp.  It  is  important  for  all  cans  used  here  in  civili¬ 
zation;  it  is  imperative  on  the  cans  which  have  to  go 
into  the  war  torn  countries.  It  is  a  consideration  for 
which  all  handlers  will  raise  up  to  bless  you.  Remem¬ 
ber  that  your  can  of  tomatoes  may  be  stacked  with 
cans  of  many  other  foods  in  the  holds  of  ships,  in  the 
dug-outs  or  in  camp  kitchens,  and  if  it  rains  as  it 
usually  does,  or  floods  or  fires  mess  up  those  cans,  and 
the  labels  come  off,  what  would  the  mess  sergeant  do 
to  you,  if  he  had  you  ?  Order  you  to  the  firing  squad ! 
Or  if  a  distracted  mother  came  to  the  depot  for  a  can 
of  milk  to  feed  her  starving  baby,  and  you  handed  her 
one  of  these  naked  cans  thinking  it  milk,  and  it  turned 
out  to  be  baked  beans ! ! 

Sure,  it  will  take  a  little  trouble  to  render  this 
service,  but  it  is  worth  all  it  can  cost. 

EMPLOYMENT  SERVICE  AVAILABLE  —  Can- 
ners  who  may  anticipate  a  labor  shortage  problem 
during  the  coming  packing  season  because  of  the  ab¬ 
sorption  of  workers  by  defense  industries,  as  well  as 
the  effects  of  the  draft,  will  be  interested  in  the  service 
provided  by  the  U.  S.  Employment  Service,  which  now 
operates  under  the  Social  Security  Board. 

According  to  the  Board’s  report,  this  system  of  ad¬ 
ministration  now  takes  in  1,500  State-operated  employ¬ 
ment  offices  and  3,000  part-time  service  points.  Through 


these  local  offices  the  labor-recruiting  program  in  con¬ 
nection  with  national  defense  is  being  carried  on.  Not 
only  the  unemployed  but  those  whose  present  jobs  do 
not  require  their  highest  skills,  are  being  registered 
and  classified  according  to  occupation. 

To  meet  the  labor  needs  of  employers  a  nation-wide 
clearance  system  has  been  created,  by  means  of  which 
it  is  possible  for  the  employment  service  to  search  the 
files  of  every  public  employment  office  in  the  country 
if  the  wanted  workers  are  not  listed  locally.  Each 
local  office  of  the  United  States  Employment  Service 
is  thus  able  to  tap  the  national  labor  reservoir. 

Periodical  calls  are  made  upon  employers  by  repre¬ 
sentatives  of  the  Employment  Service  with  requests 
for  information  as  to  the  number  and  type  of  workers 
they  are  going  to  need.  Employers  are  likewise  invited 
to  get  in  communication  with  the  local  or  State  offices 
of  the  Service  to  discuss  their  needs  and  to  plan  ways 
for  meeting  labor  shortages  that  may  arise.  The 
Employment  Service  charges  no  fees  either  to  the  em¬ 
ployers  or  to  applicants  for  jobs. 

Canners  who  desire  to  become  acquainted  with  the 
system  operated  by  the  Employment  Service  should 
get  in  touch  with  the  local  office  in  their  territory,  or 
the  State-operated  office,usually  located  in  the  State 
Capitol. 


CALENDAR  OF  EVENTS 

APRIL  29-30 — Pennsylvania  Canners  Association,  Spring  Meet¬ 
ing  and  Canners  School,  Nittany  Lion  Inn,  State  College, 
Pennsylvania. 

MAY  4-10,  1941 — United  States  Wholesale  Grocers'  Association, 
Annual  Convention,  Stevens  Hotel,  Chicago. 

MAY  15-16 — Annual  Membership  Meeting,  Glass  Container 
Association,  The  Homestead,  Hot  Springs,  Virginia. 

MAY  22 — National  Canners  Association,  Board  of  Directors 
Meeting,  Shoreham  Hotel,  Washington,  D.  C. 

MAY  22-23,  1941 — Mid-Year  Meeting,  Associated  Grocery 
Manufacturers  of  America,  Skytop  Lodge,  Skytop,  Pa. 

JUNE  1-3 — Spring  Meeting,  Michigan  Canners  Association, 
Park  Place  Hotel,  Traverse  City,  Michigan. 

JUNE  16 — Mid-year  Meeting,  National  American  Wholesale 
Grocers  Association,  Blackstone  Hotel,  Chicago. 

JUNE  16-17 — Summer  Meeting,  Maine  Canners  Association, 
Lakewood,  Maine. 

JUNE  16-19 — National  Association  of  Retail  Grocers,  Palmer 
House,  Chicago. 

JUNE  16-18,  1941 — Institute  of  Food  Technology,  Second 
Annual  Convention,  William  Penn  Hotel,  Pittsburgh. 

JULY  16-18 — National  Cherry  Festival,  Traverse  City, 
Michigan. 

AUGUST  11-12,  1941 — Vegetable  Variety  Field  Days,  U.  S. 
Horticultural  Station  and  Maryland  Experiment  Station, 
Agronomy  and  Horticultural  Farms  near  Beltsville,  Maryland. 
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TRI-STATE  PACKERS  CONSIDER  ...  TOM ATOES ! 

Spring  Meeting,  Lord  Baltimore  Hotel,  April  17th- 18th,  1941 


CAN  YOU  IMAGINE  even  a  most  beloved  teacher 
holding  a  class  down  to  the  consideration  of  the 
lesson  in  hand  while  a  circus  parade  was  pass¬ 
ing  down  the  street  or  a  big  fire  raged  nearby?  Just 
about  that  happened  to  the  Spring  meeting  of  the  Tri- 
Staters  when  there  fell,  at  the  opening  moment,  the 
bombshell  announcement  that  under  the  Lease-Lend 
Bill  the  Government  would  buy  15,000,000  cases  of 
canned  tomatoes,  over  and  above  the  normal  tomato 
pack  of  1941 ! 

They  had  prepared  a  quite  nice  academic  program 
for  the  meetings,  starting  off  with  the  usual  luncheon 
at  noon  on  April  17th — the  bait  invariably  needed  to 
draw  the  crowd,  as  experience  has  long  since  proved. 
President  “Dan”  D.  (and  he  proved  to  be  a  dandy) 
Conway  handled  the  meeting  in  masterful  style,  first 
urging  more  and  better  support  of  the  Association, 
through  more  and  new  memberships — that  industry 
co-operation  so  urgently  needed  in  the  present  job  of 
our  country — and  which  every  member  should  take  as 
his  duty  to  get  another  member  to  join,  and  then 
turned  the  conduct  of  the  meeting  over  to  the  Chair¬ 
man  of  the  Program  Committee,  Mr.  Cleveland,  who 
introduced  the  speakers.  But  there  was  but  one 
thought,  and  one  subject  of  conversation  among  the 
diners,  in  the  lobbies  and  wherever  a  few  gathered 
together,  whether  canners  or  machinery-supplymen, 
and  that  was,  how  can  the  industry  produce  these  extra 
fifteen  million  cases  of  tomatoes,  making  a  demand  for 
40  to  45  million  cases  as  the  1941  pack?  But  there  was 
no  laying  down  on  the  job;  they  recognized  the  call 
upon  them  as  an  industry  and  they  are  going  to  deliver, 
if  at  all  humanly  possile. 

Naturally  there  was  a  call  for  a  special  tomato  meet¬ 
ing,  to  assemble  at  10:30  Friday  morning,  and  the 
room  was  packed  then,  somewhat  to  the  disadvantage 
we  fear  of  the  other  product  sessions  set  for  that  hour. 
But  more  of  that  later. 

A  second  aerial  torpedo  hit  its  mark  squarely:  ye 
reporter  and  his  fellow  scribes.  It  proved  to  be  the 
greatest  “Off  the  record”  convention  yet  experienced. 
And  so  it  must  be. 

Chairman  Cleveland  introduced  the  first  speaker. 
Mr.  A.  W.  DeBirney  of  the  Federal  Trade  Commission, 
Washington,  to  speak  upon  “Compliance  With  the 
Robinson-Patman  Act,”  and  Mr.  DeBirney  requested 
that  his  remarks  be  off  the  record.  He  however,  read 
a  part  of  his  address  given  at  the  Chicago  Convention, 
as  setting  forth  the  purpose  of  that  Act,  and  then  gave 
an  interesting,  instructive  talk,  and  answered  all  ques¬ 
tions.  Most  of  you,  if  not  all,  are  thoroughly  familiar 
with  that  law  by  this  time. 

THE  CANNING  TRADE  •  April  28,  1941 


The  next  speaker  was  C.  W.  Browne,  Lecturer  on 
marketing  at  the  University  of  Cincinnati,  but  better- 
known  around  the  industry  for  his  connection  with  the 
United  States  Printing  &  Litho  Company,  producers 
of  labels  for  canned  foods,  showing  modern  trends  and 
selling  technique  of  a  very  advanced  style.  This  old 
label  house  has  gone  in  to  help  the  canners  make  real 
bill-boards  of  their  labels,  and  canners  are  hastening 
to  use  the  service.  Mr.  Browne  informed  his  audience 
that  with  May  1st,  he  will  become  Editor  of  Modem 
Packaging.  Again,  however,  the  off-the-record  restric¬ 
tion  was  made  on  the  most  discussed  portion  of  his 
address,  the  result  of  a  canvas  by  the  University  of 
Cincinnati,  among  consumers  of  all  kinds,  upon  the 
question  of  grade  labeling.  This  investigation  was 
made  within  the  past  six  weeks,  and  has  just  been 
tabulated,  and  if  we  cannot  give  any  of  its  details,  we 
can  at  least  suggest  that  here  is  another  study  of 
the  public’s  wishes,  impartial  and  reliable,  and  as  such 
might  save  some  heavy  expense.  Mr.  Browne  very 
properly  emphasized  the  importance  of  brands,  and 
showed  by  slides  how  best  to  display  the  product  itself, 
and  also  how  to  tastefully  display  recipes  and  other 
such  needed  information,  on  labels  that  w’ere  ultra 
modern  and  attractive. 

Secretary  Shook  here  interjected  a  study  he  had 
just  made  in  buying  samples  of  canned  vegetables  for 
sale  in  Easton,  Md.,  together  with  the  price  differen¬ 
tials  which  he  has  so  often  shown  bear  no  relation  to 
the  quality  in  the  cans.  Messrs.  Strassberger  &  Siegel, 
the  well-known  food  chemists,  made  the  inspection  and 
grading  of  the  goods,  as  their  contribution  to  the  cause. 
The  natural  reaction  to  this  high-quality  low-price,  and 
low-quality  high-price  absolute  demonstration,  in  a 
canned  foods  producing  community,  is :  when  will  can¬ 
ners  ever  learn  that  some  of  them  are  having  fine 
quality  goods  (A’s  and  B’s)  taken  away  from  them  at 
standard  prices,  while  some  other  canners  must  be 
selling  standard  (C’s)  at  extra  standard  and  fancy 
prices;  but  that  is  just  a  feature  demonstration  of  what 
gluttons  for  punishment  some  canners  are.  The  im¬ 
portant  consideration  in  this  matter  is :  what  does  the 
consuming  public  think  about  such  marketing — where 
price  seems  to  be  no  indicator  of  quality?  Since  that 
is  not  so  in  anything  else,  canned  foods  cannot  help 
but  suffer. 

The  third  set  address  was  by  Leo  H.  McCormick, 
Supervising  Inspector,  U.  S.  Department  of  Labor,  on 
“Operating  Under  the  Wage-Hour  Law.”  Here  again 
this  was  largely  a  round-table  discussion,  of  questions 
and  answers,  off-the-record.  He  did  say,  however,  that 
in  general  the  canners  of  this  region  are  complying 
quite  well.  They  made  153  inspections  last  year,  and 
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now  since  the  Area  of  production  matter  has  been 
settled,  and  all  commercial  canners  come  within  its 
scope,  those  who  were  outside  last  year,  will  be  first 
inspected  this  season.  He  emphasized  the  necessity 
of  keeping  complete  records  and  will  shortly  send  a 
letter  embracing  all  these  important  points  to  every 
canner  in  the  State.  He  had  brought  with  him  Major 
Rose  of  the  Department,  who  has  charge  of  the  handi¬ 
capped  persons,  and  the  Major  suggested  that  canners 
seek  out  and  find  the  older  persons  able  to  work,  and 
permits  will  be  issued  according  to  their  ability  to  pro¬ 
duce.  Any  Wage-Hour  office  will  attend  to  this  for 
you,  but  he  suggested  that  you  look  into  this  matter 
early,  as  far  ahead  of  the  date  of  actual  need  as  pos¬ 
sible,  and  that  much  good  help  may  thus  be  found. 
The  handicap  covers  a  wide  field,  but  only  responsibles 
will  be  given  permits. 

He  likewise  brought  with  him  Mr.  Needles,  the  legal 
advisor  of  the  Department  to  answer  any  legal  ques¬ 
tions  which  might  come  up  and  this  gentleman  was 
kept  fairly  busy  and  answered  very  satisfactorily. 

President  Conway  brought  the  session  to  a  close, 
with  an  invitation  to  attend  the  banquet  at  night,  ten¬ 
dered  by  the  Get  Together  Committee,  and  he  particu¬ 
larly  urged  a  big  attendance  at  the  meetings  in  the 
morning.  He  said  that  as  a  rule  these  morning-after 
meetings  draw  only  a  corporal’s  guard,  but  that  he 
wanted  to  see  all  present  and  taking  part,  for  the 
matters  were  urgent,  and  the  canners  did  not  have 
many  such  chances  to  confer  together  as  these  meet¬ 
ings  give.  They  jam-packed  the  tomato  meeting  the 
next  morning. 

ENTERTAINMENT — As  always  the  Get  Together 
Committee  (the  machinery  supplymen,  brokers,  etc.) 
put  on  a  fine  dinner  and  a  bang-up  show,  thoroughly 
enjoyed  by  the  entire  convention. 

FRIDAY’S  SESSION 

Friday  morning  had  been  given  over  to  product  ses¬ 
sions,  all  at  10  ;30.  The  first  scheduled  was  that  of  the 
Corn  canners.  James  M.  Shriver,  Chairman,  and  with 
Mr.  John  L.  Baxter,  canned  foods  liaison  member  of 
the  0.  P.  M.,  and  with  Mr.  Douglas  MacKeachie,  also 
of  that  committee. 

The  second  w^as  a  meeting  of  the  lima  bean  packers, 
Mr.  H.  T.  Postals,  Chairman,  in  conference  with  Mr. 
Carlos  Campbell. 

The  third  meeting  was  that  of  the  tomato  product 
packers,  with  Mr.  Arthur  E.  Shiller,  chairman,  and 
the  particular  consideration  was  mold  counts  and  other 
problems. 

The  special  tomato  meeting  seemed  to  draw  most 
of  these.  The  whole  report  was  as  given  in  our  issue 
last  week,  the  one  question  being  how  to  get  out  such 
a  big  pack.  It  seems  that  the  Agricultural  Depart¬ 
ments  are  co-operating  to  set  out  plant  co-operative 
beds,  so  as  to  have  sufficient  tomato  plants  to  get  the 
needed  acreage,  and  the  impression  was  that  this  could 
be  assured.  Whether  or  not  there  was  sufficient 
tomato  seed  is  answered  in  the  above.  The  proposed 
advance  in  contract  prices  to  the  growers  of  from  $2.75 
to  $3.00  per  ton  above  the  prices  paid  in  1940  would 


supersede  any  prices  made  for  ’41  acreage — in  other 
words  if  you  have  contracted  at  $12.00  per  ton  you  will 
have  to  step  that  up  to  $15.,  but  hold  it  there,  and  try 
to  keep  that  price  from  running  away  as  it  did  in  the 
last  war,  to  no  one’s  advantage. 

A  form  of  contract  for  the  canned  tomatoes  is  being 
drawn  up  and  will  be  in  hand  very  shortly,  possibly 
by  the  time  you  read  this.  And  you  will  find  it  satis¬ 
factory.  Mr.  Bartol  Silver,  who  attended  the  meeting 
in  Washington,  where  this  purchase  was  first  an¬ 
nounced,  had  a  rough  form  of  contract  but  not  com¬ 
plete.  Every  assistance  to  any  tomato  canner  to  help 
get  out  this  big  pack  will  be  rendered.  They  want 
canned  tomatoes  above  all  other  items,  and  will  take 
all  they  can  get.  The  reason  for  this  is  that  tomatoes 
are  the  best  anti-scorbutic  known,  i.e.,  as  an  antidote 
against  or  cure  for  scurvy  and  all  its  long  trail  of  ills, 
engendered  by  lack  of  proper  food  or  too  much  same¬ 
ness  in  the  foods.  All  Europe  is  suffering  from  malnu¬ 
trition,  from  this  very  cause.  In  addition  it  is  pointed 
out  they  wish  to  supply  Britain  and  attacked  populaces 
with  quantities  of  canned  foods  readilj'^  accessible  in 
case  of  attack  so  that  people  will  not  be  driven  by 
hunger  to  clog  the  roads  in  a  rush  to  cities.  And  be¬ 
cause  of  the  ability  of  canned  foods  to  resist  all  manner 
of  harsh  handling,  including  water  and  gas,  it  is 
urged  that  every  single  can  be  stamped  with  the  single 
name  of  its  contents:  tomatoes,  milk,  b.  beans,  meat, 
etc.  Then  if  the  goods  get  rough  handling  and  lose 
their  labels  the  users  will  be  able  to  know  what  is  in 
the  can.  No  single  can  should  ever  be  produced  with¬ 
out  that  identifying  mark,  whether  for  w^ar  or  for 
peace  within  our  own  country.  Go  out  into  your  ware¬ 
house  and  see  how  many  naked  cans  are  there,  con¬ 
taining  you  know  not  what,  if  you  pack  more  than  one 
item ;  and  if  a  warehouseman  you  know  what  a  puzzle 
that  makes,  impossible  of  solving  except  by  destroying 
each  can.  Time  we  came  to  the  age  of  reason  on  this 
matter. 

With  this  the  Convention  adjourned. 

CONTINENTAL  PRODUCT  ADVERTISING 

F.  Gladden  Searle,  Vice-President  in  charge  of  Sales  and 
Advertising  of  the  Continental  Can  Company,  Inc.,  revealed  this 
week,  plans  for  an  extensive  national  advertising  program  in 
the  Saturday  Evening  Post  to  promote  and  highlight  various 
customer  products  packed  in  cans. 

First  in  the  can  product  series,  Continental  Can  Company 
leads  off  in  the  May  3rd  issue  of  the  Post  with  full-page,  full- 
color  space  to  back  up  National  Baby  Week  and  to  tell  con¬ 
sumers  about  the  advantages  of  baby  food  products  packed  in 
cans.  Doing  its  bit  to  make  the  public  even  stronger  for 
products  that  come  in  cans,  the  company’s  initial  insertion  is 
the  forerunner  of  a  series  scheduled  to  support  other  canners’ 
and  packers’  products. 

Consumer  copy  stresses  the  convenience,  sanitary  and  pro¬ 
tective  qualities  afforded  baby  foods  when  packed  in  cans.  At 
the  same  time,  running  copy  discredits  the  popular  belief  that 
food  cannot  be  left  in  cans  after  opening  —  a  consumer 
educational  theme  which  will  be  further  amplified  in  forthcom¬ 
ing  ads  stressing  the  safety  and  sanitary  angles  of  leaving  food 
in  the  open  can. 

Direct  mail  and  merchandising  follow-ups  to  prospective  and 
regular  customers  as  well  as  promotional  aids  and  point-of-sale 
pieces  to  wholesale  grocers,  chain  stores,  super-markets  and 
others  in  the  trade,  further  supplement  that  national  advertising 
campaign. 
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CAN  MAKERS  CONSIDER  METHODS,  WITHOUT 
DISCRIMINATING  AGAINST  ANY  USERS,  TO  SAVE 
TIN  SUPPLIES 

May  Cut  tin  Coat  Weight  10  Per  Cent,  And  Use  Other 
Coatings,  Says  Can  Manufacturers  Institute 

New  York,  N.  Y.,  April  21 — More  than  15  per  cent 
of  the  tin  now  used  by  can  manufacturers  may  be 
saved  without  discriminating  against  any  single  group 
of  can  users,  declared  Ferris  White,  Vice-President  of 
the  Can  Manufacturers  Institute,  Inc.,  here  today  in 
telling  of  can  makers’  plans  to  conserve  tin  supplies 
for  national  defense  and  essential  civilian  uses. 

“This  can  be  achieved,”  explained  Mr.  White,  “first, 
by  reducing  the  weight  of  the  coating  of  tin  on  cans 
by  10  per  cent  (such  a  reduction  could  be  effected  on 
95  per  cent  of  the  present  food  containers),  and, 
second,  by  the  savings  which  could  be  effected  by 
switching  from  tin  plate  to  other  types  of  coated  steel ; 
for  example,  some  products,  such  as  paint,  oil,  and 
gasoline  may  be  packed  in  containers  made  of  terne 
plate.  Terne  plate  is  made  of  tin  and  lead,  and,  there¬ 
fore,  requires  less  tin  than  tin  plate. 

“The  Institute  is  now  calling  to  the  attention  of  its 
members  such  possible  tin  savings  because  can  manu¬ 
facturers  use  about  half  of  the  tin  consumed  in  the 
United  States.  A  saving  of  up  to  7,500  tons  of  tin 
annually,  based  on  the  present  rate  of  use,  by  can 
manufacturers  would  approximate  a  saving  of  about 
one-tenth  of  all  the  tin  used  in  this  country  each  year. 

“There  is  no  emergency  in  tin  at  present,  Robert  E. 
McConnell,  Chief  of  the  Office  of  Production  Manage¬ 
ment’s  Unit  of  Conservation  told  can  makers  in  a 
recent  conference  at  Washington.  Mr.  McConnell  said 
that  present  tin  stocks  in  the  United  States  are  suf¬ 
ficient  for  about  14  months’  operations  and  current 
imports  are  sufficient  to  meet  current  defense  and 
civilian  requirements. 

“In  view  of  these  facts,  along  with  the  fact  that 
ship  masters  regard  tin  a  desirable  cargo  as  ballast  for 
bulkier  shipments,  the  tin  situation  at  present  is  easy. 
Mr.  McConnell  does  not  expect  drastic  action  to  prove 
necessary  or  desirable  under  present  conditions,  but 
the  members  of  our  Institute  know  that  the  present 
is  a  highly  desirable  time  to  plan  for  savings  and 
prepare  effective  methods  in  the  event  of  an  emergency. 

“Since  the  can  manufacturing  industry  consumes 
about  half  of  the  tin  annually  used  in  this  country,  we 
should  consider  broadening  the  use  of  other  coatings 
for  containers  of  products  not  demanding  tin  plate,  a 
substitution  which  will  effect  important  savings  of  tin 
for  such  containers  as  require  a  coat  of  tin.” 

JOSEPH  SEEMAN  DEAD 

Joseph  Seeman,  President  of  Seeman  Brothers,  Inc.,  New 
York  City  wholesale  grocers,  died  Wednesday  afternoon,  April 
23rd,  at  Doctor’s  Hospital  following  an  illness  of  about  a  month. 
Mr.  Seeman  who  was  80  years  old  had  been  feeling  badly  for 
some  time.  He  is  survived  by  a  son,  J.  Stanley  Seeman;  three 
daughters,  Mrs.  S.  E.  Stern,  Mrs.  Perry  Iseman,  and  Mrs.  M. 
R.  Ellis;  by  two  brothers,  Isaac  W.  and  Carl;  and  one  sister, 
Mrs.  Maurice  Samuels. 

Mr.  Seeman  was  one  of  five  brothers  who  developed  Seeman 
Brothers,  Inc.,  into  one  of  the  largest  wholesale  grocery  busi¬ 
nesses  of  the  country. 


the  TAPER  TIP  ..  . 

CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  good  corn,  that  is  lost  in  hand  trimming. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

BTe  would  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

“The  Original  Grader  Home” 

BALTIMORE,  MARYLAND 


MODERN  / 

DESIGNS 


to  meet  your  trade  requirements. 


Pi  edmont  LabelCom  pany 


I NC OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 
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GRAMS  of  INTEREST 


ARMY  REQUIRES  NOTICE  OF  CARLOT 
SHIPMENTS 

A  regulation  governing  the  procure¬ 
ment  of  supplies  by  the  War  Depart¬ 
ment,  will  require  the  shipper  of  a  car¬ 
load  or  more  of  equipment  or  supplies 
to  advise  the  consignee  by  wire  of  the 
date  of  shipment,  route,  size,  and  a  brief 
description  of  the  shipment.  The  regu¬ 
lation  follows:  “In  connection  with  any 
shipment  hereunder  of  one  carload  or 
equivalent  or  more  consigned  to  any  unit 
or  officer  of  the  War  Department,  the 
shipper,  at  the  time  the  equipment  or 
supplies  are  ordered  for  loading  for  rail, 
motor,  or  water  transport,  will  send  con¬ 
signee  notice  thereof  by  prepaid  tele¬ 
graph  or  teletype,  including  date,  route, 
size  of  shipment,  and  brief  general  de¬ 
scription  of  the  equipment  or  supplies 
comprising  the  shipment.  This  provi¬ 
sion  is  not  to  be  substituted  for  any  other 
requirement,  such  as  mailing  bills  of 
lading.” 

F.  T.  C.  ORDERS  SARDINE  CANNERS  TO 
CEASE  R.  P.  VIOLATIONS 


MRS.  SHILLING’S  BIRTHDAY  CAKE 

A  nice  big  birthday  cake,  illuminated 
with  a  single  candle,  was  presented  to 
Mrs.  Raymond  Shilling,  wife  of  Canner 
Shilling  of  Patapsco,  Maryland,  at  the 
banquet  and  entertainment  given  to 
delegates  attending  the  Tri-State  Pack¬ 
ers  Association’s  Meeting  last  Thursday 
evening,  April  17th.  Yes,  it  was  Mrs. 
Shilling’s  birthday,  and  the  cake  came 
to  her  as  a  complete  surprise. 

CANNERY  CHANCES  HANDS 

James  A.  Shealy,  San  Francisco  whole¬ 
sale  grocer,  and  Sam  P.  Cava,  San  Jose 
canneryman,  have  purchased  the  Pratt 
Low  Preserving  Company  at  Modesto, 
California,  and  plan  a  pack  of  some 
500,000  cases  of  fruits  and  vegetables. 

PAULUS  BROTHERS  INCREASE  CAPITAL 

Paulus  Brothers  Packing  Company, 
Salem,  Oregon,  has  increased  its  capi¬ 
talization  to  $500,000. 

LABEL  ASSOCIATION  MOVES  OFFICES 


Thirteen  sardine  and  packing  firms 
operating  in  Maine  have  been  ordered  by 
the  Federal  Trade  Commission  to  cease 
violations  of  the  brokerage  provision  of 
the  Robinson-Patman  Act.  The  firms 
include  Ramsdell  Packing  Co.,  Rockland; 
Seaboard  Packing  Co.,  Lubec;  Machias- 
port  Canning  Co.,  Machiasport;  Holmes 
Packing  Corporation,  Eastport;  R.  J. 
Peacock  Canning  Co.,  Lubec;  Jonesport 
Packing  Co.,  West  Jonesport;  Sunset 
Packing  Co.,  Inc.,  West  Pembroke;  Cal¬ 
vin  L.  Stinson,  operating  as  Stinson 
Canning  Co.  and  Addison  Packing  Co., 
Prospect  Harbor;  Royal  River  Packing 
Corporation,  Yarmouth;  Belfast  Pack¬ 
ing  Co.,  Belfast;  North  Lubec  Manufac¬ 
turing  &  Canning  Co.,  North  Lubec; 
Union  Sardine  Co.,  Lubec;  and  Booth 
Fisheries  Corporation,  308  West  Jackson 
St.,  Chicago,  operating  through  its  sub¬ 
sidiary,  Booth  Fisheries  Sardine  Co., 
Eastport,  Maine. 


The  offices  of  the  Label  Manufacturers 
National  Association  have  been  moved 
from  60  East  42nd  Street,  New  York 
City,  to  1700  Eye  St.,  N.  W.,  Washing¬ 
ton,  D.  C.,  according  to  word  from 
Charles  R.  Crosby,  Executive  Secretary. 

GEORGE  HAYNES  DEAD 

George  Haynes,  for  more  than  twenty 
years  connected  with  the  McMechen  Pre¬ 
serving  Company,  Wheeling,  W.  Va.,  and 
for  the  past  twenty-five  years  a  partner 
in  the  W.  L.  Jones  Food  Company,  died 
on  April  18th  at  the  age  of  71.  Mr. 
Haynes  is  survived  by  his  wife,  two 
brothers  and  three  sisters. 

STOKES  TAKES  OVER  ECKERSON  PLANT 

Francis  C.  Stokes  Company,  Vincen- 
town.  New  Jersey,  has  bought  the  plant 
of  Eckerson  Fruit  Canners  at  Sanford, 
Florida,  which  will  be  converted  into  a 
vegetable  canning  plant. 


CANNED  FOODS  STOCKS  AND  SHIPMENTS  APRIL  1ST,  1941  (CASES) 

From  Data  Compiled  by  N.  C.  A.  Division  of  Statistics 


Shipments  Shipments  Season 

Stocks  April  1st  DurinK  March  to  April  1st 

Commodity  1940  1941  1940  ml  1940  1941 

Tomatoes  .  6.770,2.53  8,040,196  1,897,043  2,0.57,774  17,810,410  20,174,704 

Tomato  Juice  .  4,306,518  3,803,570  1,082,234  1,130,675  9,168,046  9,797,887 

Corn  .  8,031,676  3,789,790  1,641,443  2,170,384  14,613,0.53  15,367,676 

Peas,  Alaska  .  1,122,603  1,487,743  459,383  799,134  6,896,296  9,694,489 

Peas,  Sweet  .  4,138,851  2,933,914  1,424,126  1,.577,377  11,594,846  13,972,744 

Peas,  Total  .  5,261,454  4,421,6.57  1,883,509  2,376,511  18,491,142  23,667,233 

Beans,  Green  .  1,817,922  884,719  623,469  924,63  8  6,659,.546  7,615,971 

Beans,  Wax  .  534,525  200,844  107,152  107,915  1,058,341  1,256,694 

Beans,  Lima  .  844,126  564,547  •  •  1,505,986  1,800,458 

Cherries,  R.  P .  327,219  527,407  137,722  293,289  2,802,763  2,731,111 

Beets  .  740,838  764,348  *  *  2,225,811  2,717,721 


*  Not  available  separately. 
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NELSON  BUDD  TO  N.  C.  A. 

Nelson  H.  Budd,  for  eleven  years  edi¬ 
tor  of  the  Canning  Age  will  take  up 
new  duties  early  in  May  as  assistant 
in  the  information  division  of  the  Na¬ 
tional  Canners  Association,  which  has 
charge  of  the  “Information  Letter”  and 
the  editing  of  various  other  association 
publications.  Newell  Clark  will  succeed 
Mr.  Budd  as  edior  of  the  Canning  Age. 


E.  C.  McDOUCALL  RETIRES 

Edward  G.  McDougall,  for  eighteen 
years  President  of  Libby,  McNeil  & 
Libby,  and  for  the  past  year  Chairman 
of  the  Board,  has  resigned  that  position 
as  of  April  5th  and  will  retire  on  pension 
beginning  next  May  31st. 


DISSOLVE  PARTNERSHIP 

On  April  1st  the  partnership  of  Ray¬ 
mond  L.  Shenk  and  Luther  K.  Bowman, 
forming  the  canning  firm  of  Shenk  & 
Bowman  was  dissolved  by  mutual  con¬ 
sent.  The  Newville,  Pennsylvania,  busi¬ 
ness  will  hereafter  be  conducted  by  R. 
L.  Shenk,  and  the  plant  at  McAllister- 
ville,  Pennsylvania,  will  be  operated  by 
L.  K.  Bowman  as  The  Juniata  Cannery. 


LOU  WETZEL  MOVES  TO  NEW  YORK 

Lou  Wetzel,  for  years  assistant  to 
George  Sauter  in  the  Baltimore  office  of 
Stecher-Traung  Lithographing  Com¬ 
pany,  has  assumed  new  duties  as  Senior 
Salesman  in  the  company’s  New  York 
office. 


LIBBY  PROFITS 

For  the  year  ending  March  1st,  1941, 
Libby,  McNeil  &  Libby  reports  profits 
of  $2,660,847  equal  to  73  cents  per  com¬ 
mon  share.  This  compares  with  net 
income  for  the  preceding  year  of 
$3,782,236  or  $1.04  per  common  share. 
Sales  for  this  year  ended  March  31st 
totaled  $69,320,236  or  about  5  per  cent 
below  the  sales  of  the  preceding  year. 

BURNS  TAKES  OVER  SAUQUOIT 
CANNERY 

Edward  E.  Burns,  Alton  Canning 
Company,  Alton,  New  Yoi’k,  has  pur¬ 
chased  the  Sauquoit  Canning  Company, 
at  Sauquoit,  New  York. 

i 

LOUIS  C.  LANCE 

Louis  C.  Lange,  for  many  years  active 
in  the  canning  industry  of  Minnesota, 
and  President  of  the  Owatonna  Canning 
Company,  died  recently  at  his  home  after 
a  brief  illness.  Mr.  Lange  leaves  his 
widow,  two  brothers,  and  seven  children. 
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FOOD  AND  DEFENSE 

The  effect  of  the  defense  program  on 
demand  and  supply  of  food  products  and 
means  by  which  the  entire  food  indus¬ 
try  can  cooperate  to  make  the  Govern¬ 
ment  program  effective  was  the  subject 
of  a  special  session  of  the  National  Food 
and  Grocery  Conference  Committee  in 
Washington  recently.  The  committee  is 
composed  of  all  branches  of  the  food 
industry,  including  individual  retailers, 
voluntaries,  cooperatives,  chains,  whole¬ 
salers  and  manufacturers. 

Plans  were  made  for  full  participa¬ 
tion  in  the  industry-wide  conference  on 
May  2,  called  by  Jesse  H.  Jones,  Sec- 
cretary  of  Commerce.  Qualified  group 
discussion  leaders  were  selected  for  the 
consideration  by  the  Secretary. 

A  survey  of  available  and  potential 
food  supplies  and  the  known  require¬ 
ments  for  the  armed  services.  Great 
Britain,  Red  Cross,  relief  and  other  Gov¬ 
ernment  purchasing  plans,  the  confer¬ 
ence  group  announced  following  its  meet¬ 
ing,  “reveals  no  cause  for  alarm  on  the 
part  of  the  food  trades  or  the  public, 
the  committee  believes.  According  to  in¬ 
formed  sources,  adequate  food  supplies 
appear  to  be  assured.  Purchasing  in  ex¬ 
cess  of  normal  requirements  is  unwar¬ 
ranted  and  inadvisable,  in  the  opinion  of 
the  committee.” 

Especially  condemned  by  the  group 
were  speculation  in  foods  and  profiteer¬ 
ing. 


A  resolution  was  approved  commend¬ 
ing  the  efforts  of  the  Department  of 
Agriculture  to  maintain  adequate  food 
supplies  and  to  preserve  voluntary  co¬ 
operation  between  business  and  Govern¬ 
ment  to  protect  the  public  welfare,  thus 
avoiding  the  necessity  of  forcible  con¬ 
trols.  The  resolutions  follow: 

“The  Food  and  Grocery  Conference 
Committee,  representing  approximately 
85  per  cent  of  the  entire  food  industry, 
manufacturers,  processors  and  distribu¬ 
tors,  wholesale  and  retail,  chain  and 
independent,  expresses  its  appreciation 
of  the  valuable  service  rendered  by  the 
United  States  Department  of  Agricul¬ 
ture,  and  especially  Secretary  Claude 
Wickard  and  Mr.  Milo  Perkins,  Admin¬ 
istrator,  Surplus  Marketing  Administra¬ 
tion,  in  connection  with  efforts  to 
preserve  voluntary  cooperative  effort  be¬ 
tween  Government  and  business  at  a 
time  of  national  emergency.  Believing 
that  the  food  industry  as  a  whole  is 
today  organized  to  meet  whatever  chal¬ 
lenge  may  be  presented,  the  represen¬ 
tatives  of  the  ten  national  organizations 
comprising  this  Conference  Committee 
on  behalf  of  the  food  processors  and 
distributors  of  the  nation,  welcome  the 
opportunity  given  the  food  industry  to 
voluntarily  cooperate  with  Government 
in  the  program  of  national  defense  in  all 
its  aspects;  and  in  so  doing,  the  mem¬ 
bers  of  this  Conference  Committee  again 
pledge  their  whole-hearted  support  to 
the  program  of  the  United  State  De¬ 
partment  of  Agriculture,  looking  to¬ 


wards  adequate  agricultural  production, 
and  the  voluntary  joint  effort  by  busi¬ 
ness  to  maintain  the  American  standard 
of  living. 

“We  endorse  the  Department’s  policy 
of  equality  of  purchasing  power  for  the 
farmer  and  a  better  diet  for  the  nation 
as  a  whole. 

“The  Conference  Committee  reiter¬ 
ates  its  approval  of  the  Food  Stamp 
Plan,  by  means  of  which  the  needy  have 
been  supplied  with  food  as  they  needed 
it,  at  minimum  cost.  We  likewise  en¬ 
dorse  its  extension  throughout  the 
country  wherever  the  need  may  exist, 
and  pledge  the  support  of  the  organized 
food  industry  to  make  every  effort  at 
full  compliance  with  the  regulations 
under  which  it  operates.” 

Represented  at  the  meeting  and  en¬ 
dorsing  the  program  were  the  National 
Association  of  Retail  Grocers,  the  Co¬ 
operative  Food  Distributors  of  America, 
Voluntary  Groups  Institute,  Super  Mar¬ 
ket  Institute,  National  Association  of 
Food  Chains,  National- American  Whole¬ 
sale  Grocers’  Association,  Associated 
Grocery  Manufacturers  of  America,  the 
National  League  of  Fresh  Fruit  and 
Vegetable  Merchants,  and  the  United 
Wholesale  Fruit  and  Vegetable  Dis¬ 
tributors. 

E.  V.  BERTOLINI  DEAD 

Edwin  V.  Bertolini,  General  Sales 
Manager  of  the  Booth  Fisheries,  Inc., 
Chicago,  died  suddenly  on  April  11th  of 
a  heart  attack.  He  was  40  years  old. 
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How  Distributors  Are  Facing  The  Emergency 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade" 


Events  transpire  so  rapidly  nowadays  we  are  in 
hopes  this  article  will  still  be  timely  when  pub¬ 
lished  but  one  can  never  tell.  Editorial  in  April 
14th  issue  is  a  case  in  point.  Re:  tomatoes  and  the 
possibility  of  making  a  profit  with  some  misgivings 
expressed.  A  wholesale  grocer’s  bulletin  April  19th, 
was  headed:  “Food  Problems  Are  Here”  and  this 
startling  announcement  was  followed  by  a  fine  presen¬ 
tation  of  the  concern  felt  by  canners  over  governmen¬ 
tal  demands  when  taken  in  connection  with  any 
apparent  ability  of  the  canners  to  meet  them  and  at 
the  same  time  take  good  care  of  one’s  regular 
customers. 

Canners  have  not  as  yet,  to  the  fullest  extent, 
realized  we  are  facing  an  emergency  in  our  business. 
Last  night  I  spent  five  hours  in  a  retail  food  depart¬ 
ment,  operated  in  conjunction  with  a  locker  service, 
and  saw  an  attractive  young  lady  demonstrating  frozen 
orange  juice.  The  product  was  excellent  from  a  flavor 
standpoint,  the  net  weight  of  32  ounces  frozen  product 
was  Okeh  and  the  retail  price  of  thirty-five  cents  was 
probably  not  out  of  line,  for  a  small  eating  place  of 
some  sort  that  might  have  unexpected  demands  made 
on  it  for  orange  juice  when  the  regular  supply  to  be 
had  from  fresh  oranges  was  exhausted  but  purchases 
by  consumers  were  few  and  far  between. 

Last  week  the  buyer  for  a  wholesale  grocery  asked 
his  salesmen  if  they  could  sell  eight  ounces  of  light  and 
dark  turkey  meat  in  a  glass  to  be  retailed  at  forty-five 
cents  a  pound,  and  the  answer  from  a  force  catering 
to  a  class  of  customers  serving  the  average  family  was 
a  loud  “No.”  Of  course,  I  am  not  absolutely  certain 
but  what  the  owner  was  simply  trying  to  unload  some 
stock  already  packed  in  surplus,  but  if  he  was  attempt¬ 
ing  to  interest  new  distributors  in  a  product  he  hoped 
to  pack  later  in  profitable  volume,  I  am  afraid  he  has 
picked  the  wrong  year  in  which  to  start. 

The  editorial  April  14th,  “Canned  Foods  Markets,” 
did  a  good  job  in  acquainting  you  with  the  strong  posi¬ 
tion  you  are  in  when  selling  the  remainder  of  your  spot 
stocks.  Lest  this  failed  to  make  the  proper  impression 
I  will  quote  briefly  from  a  wholesale  grocer’s  bulletin 
in  order  that  you  may  see  the  attitude  of  distributors 
when  offering  the  goods  you  pack.  The  five  or  six 
page  bulletin  starts  covering  the  situation  as  far  as 
future  prices  on  tomatoes  is  concerned  and  it  will 
illustrate  the  position  of  distributors  in  connection 
with  all  future  business.  It  says:  “We  have  con¬ 
tracted  for  some  of  our  tomatoes  and  started  our  sales¬ 
men  selling  them  Thursday  morning  with  this  provi¬ 
sion:  The  quoted  price  will  be  subject  to  any  change 
due  to  governmental  action  and  pro  rata  delivery.  To 
he  plain  all  orders  will  be  subject  to  the  same  provi¬ 
sions  as  our  purchases.  If  you  are  interested  in  buying 
on  this  basis,  talk  to  our  salesmen.  We  believe  it  wise 
to  be  protected.” 


A  few  items  are  listed  at  the  usual  run  of  offerings 
and  then  the  bulletin  goes  back  to  tomatoes  again. 
Fourteen  brands  and  sizes  are  offered,  starting  at 
671/2  cents  a  dozen  for  2’s  and  running  to  $4.70  for 
six  tens  in  top  grade.  It  continues :  “On  page  one  we 
told  you  of  the  present  market  conditions.  Actual  facts, 
but  we  do  not  know  and  perhaps  no  one  can  tell  the 
final  outcome  as  to  prices  on  the  new  pack.  You  can’t 
lose  and  you  may  profit  by  purchasing  some  of  your 
requirements  now.”  Red  kidney  beans  are  offered 
with  this  admonition:  “Your  last  chance  to  buy  so 
that  you  may  sell  number  two  tins  at  a  dime !”  Stan¬ 
dard  grade  peas  are  offered  with  this  thought:  “We 
are  almost  certain  that  we  cannot  offer  from  new  pack 
this  value  from  spot  stock ;  Beautiful  Brand,  2’s  Early 
June  peas,  82^^  cents  a  dozen.”  Evaporated  milk  is 
offered  with  this  suggestion :  “We  believe  these  prices 
are  low  for  some  time  to  come.” 

You  may  note  from  these  actual  quotations  from 
a  distributor’s  bulletin  that  these  good  customers  of 
ours  are  not  reluctant  to  urge  customers  to  buy  against 
advancing  markets;  they  are  in  the  mood  to  accept 
advances  in  their  costs  as  they  will  in  turn  only  pass 
them  on  to  their  trade.  Let’s  accept  the  condition  and 
in  turn,  as  your  trade  journals  urge  you,  get  a  reason¬ 
able  profit  and  carrying  charges  out  of  what  goods  you 
have  on  hand.  When  pricing  goods  for  future  delivery, 
you  have  ample  protection  from  any  governmental 
action.  Your  standard  sales  contract  covers  such  con¬ 
tingencies,  use  the  contract.  Don’t  ever,  never,  this 
year  of  all  years,  for  the  temporary  advantage  such 
action  might  give  you,  sell  anything  for  future  delivery 
firm  and  without  recourse  to  the  protection  this  stan¬ 
dard  clause  in  the  contract  gives  you.  You  may  feel 
for  a  moment  that  such  action  might  be  worth  while  for 
the  active  support  you  might  get  from  some  buyers 
urging  you  on,  but  I  have  tried  to  show  you  how  the 
average  buyer  simply  passes  on  to  his  trade  the 
advances  you  are  forced  to  place  in  effect.  You  are  all 
in  the  same  boat,  no  one  will  try  to  get  ahead  of  the 
other  fellow  if  he  is  wise. 

In  this  same  bulletin  from  which  I  have  quoted  we 
read  of  a  miller’s  deal  on  pancake  flour  for  Fall 
delivery,  amounting  to  the  equivalent  of  thirty  cents 
per  case.  This  is  in  order,  the  miller  has  the  raw 
material  on  hand  or  contracted  for  from  which  he  will 
package  his  production.  He  is  anxious  to  further  in¬ 
troduce  a  new  product  and  is  offering  a  bonus  in  this 
case  to  purchasers  of  his  old  line  pancake  flour.  If  you 
had  an  overage  in  buffet  size  tins  in  some  product  in 
your  line,  and  wanted  to  offer  a  bonus  of  a  half  dozen 
cans  with  each  case  of  your  standard  product  for  Fall 
delivery,  it  might  be  a  good  plan,  but  only  if  you  have 
the  goods  and  know  there  will  be  no  slip-ups  between 
the  price  you  make  for  Fall  delivery  and  the  costs  you 
will  have  to  meet.  We  also  note  that  Campfire 
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Marshmallows  are  being  offered  at  the  usual  price  or 
thereabouts,  with  a  bonus  of  a  package  of  Cracker 
Jack  with  each  pound.  This,  again,  illustrates  what 
a  manufacturer  may  do  when  he  is  able  to  know  posi¬ 
tively  what  his  packing  costs  are  and  has  raw  materials 
on  hand.  It  also  illustrates  what  will  happen  if,  as  has 
been  intimated,  you  go  too  far  in  pricing  your  goods 
up  and  get  them  out  of  reach  of  the  average  consumer 
of  goods  such  as  you  produce.  In  good  times  or  bad, 
there  will  always  be  competition  for  the  consumer’s 
dollar  to  be  spent  for  food  and  household  supplies.  For 
instance,  the  consumption  of  red  kidney  beans  will  fall 
off  just  as  soon  as  the  number  two  can  cannot  be  sold 
for  a  dime  at  retail.  Pancake  flour,  for  instance,  may 
take  its  place  on  the  menu.  Get  a  reasonable  profit 
out  of  your  goods  but  don’t  try  to  get  rich  all  in  one 
year !  It  can’t  be  done ! 

If  this  article  is  given  any  title  by  our  editors  it 
probably  should  be,  “Operating  in  an  emergency.”  As 
long  as  this  is  the  case,  whether  this  is  the  tag  placed 
on  it  or  not,  let’s  be  as  careful  as  we  can  this  year  to 
keep  our  brokers  and  representatives  well  posted. 
Some  of  them  relay  this  information  they  must  get 
from  us,  to  their  trade  which  is  duly  grateful.  Progress 
of  planting,  growth  of  crops  for  canning,  stocks  avail¬ 
able  or  to  be  on  hand,  movement  from  stocks  are  all 
important  factors  having  vital  bearing  on  your  ability 
to  operate  profitably  in  1941. 

It  seems  almost  incredible  to  contemplate,  but  some 
of  you  may  even  now  be  scraping  the  floors  of  your 
warehouses  for  stocks  that  a  few  months  ago  seemed 
immovable.  Let’s  get  down  to  this  condition  if  we  can 
and  for  once  have  a  clean  floor  on  which  to  work  the 
Fall  and  Summer  pack.  Remember  the  lessons  we 
should  have  learned  from  World  War  I  and  be  careful 
lest  we  wait  too  long  for  prices  to  go  even 
higher  and  higher  and  then  see  them  plumet  down¬ 
ward.  Not  that  it  seems  as  if  this  would  happen  in 
1941,  or  even  for  several  years,  but  you  can  never  go 
broke  selling  goods  at  a  profit. 

Remember  the  examples  I  have  given  you  of  food 
processors  who  are  shooting  wide  of  the  present  mark 
of  consumer  interest.  Have  a  good  grasp  of  what 
your  trade  needs  most  this  year  and  produce  it  for 
them  as  far  as  you  can.  Keep  away  from  fancy  items 
you  may  have  always  wanted  to  pack,  and  continue 
giving  your  customers  the  grade  of  goods  they  have 
been  accustomed  to  receive  from  your  plant.  If  you 
have  been  considering  the  matter  of  better  labels,  go 
through  with  your  plans  if  you  are  convinced  your 
goods  will  appeal  more  to  the  housewives  of  your  ter¬ 
ritory  in  this  new  dress.  This  is  no  time  to  cancel 
efforts  to  improve  the  salability  of  your  line  at  the 
expense  of  staying  in  a  rut.  You  may  entail  some 
expense  that  might  have  been  avoided  but  label  houses 
have  to  live,  and  the  more  satisfaction  your  goods  give 
consumers  the  better  your  chances  of  holding  them  at 
any  time.  And,  too,  any  additional  expense  may  be 
a  saving  in  disguise  if  greatly  increased  taxes  are 
imposed  on  us.  Above  all  else,  use  your  good  common 
sense  when  planning  your  operations  in  1941. 


Wherever  You 

ELIMINATE  WASTE 


You  Improve  Operations 


•  Today's  industry  is  soins  after  waste. 
The  rush  to  eliminate  waste  resembles 
a  gold  rush.  Why  not?  WASTE  IS 
GOLDEN  PROFITS  Soing  the  wrong 
way.  And  there's  plenty  of  it.  Enough, 
if  salvaged,  to  mahe  a  tremendous 
change  in  the  operating  picture  of 
many  concerns. 

Much  waste  occurs  in  the  canning  industry 
every  season  because  of  the  undependability 
of  old-fashioned  tank  outlets.  Through  care¬ 
lessness,  outlet  plug  is  sometimes  removed  and 
before  anyone  knows  what  is  hap¬ 
pening,  a  tankful  of  good  pro¬ 
duct  has  gone  down  the  sewer.- 
Frequently,  a  back  pressure  is 
formed  in  line  to  filler,  loosening 
outlet  plug,  and  allowing  unfinish¬ 
ed  product  to  seep  into  filling 
line.  L  a  n  g  s  e  n  k  a  m  p  3-Way 
Valve,  supplying  unerring,  posi¬ 
tive  control,  will  save  such  loss. 

Another  direct  and  unnecessary 
waste  comes  when 
objectionable  mat¬ 
erial  gets  into  finish¬ 
ed  packed  product 
—  fibre,  lint  seeds 


and  other  matter  let  through  by 
broken  screens  or  in  other  ways. 
A  Langsenkamp  Strainer  in  line  to  filling  machine 
takes  the  objectionable  material  out — improves  the 
quality  and  value  of  the  product. 

Then  there  is  the  waste  of  raw  product,  the  waste 
of  production  capacity,  the  waste  of  production 
time,  the  waste  of  payroll.  Whenever  any  machine, 
process  or  method  takes  more 
timethan  necessary — requires 
more  assistants  than  are  need¬ 
ed — fails  to  obtain  the  vol¬ 
ume  from  raw  material  that  is  possible— there's 
waste. 

The  Langsenkamp  Hot-Break  Tank,  the  Indiana 
E-Z-Adjust  Pulper  and  Kook-More  Koils  are  ex¬ 
amples  of  Langsenkamp  major  production  units 
that  ELIMINATE  WASTE.  These  production 
units  save  in  many  ways  and  pay  for  themselves 
over  and  over  in  the  extra  things  they  do — the 
extra  values  they  render. 

DO  NOT  DELAY  PLACING  YOUR 
ORDER  FOR  EOUIPMENT  YOU  NEED- 
MUST  HAVE.  Hf  you  delay,  you  may  be 
disappointed. 


F.  H.  LANGSENKAMP  COMPANY 

** Efficiency  in  the  Canning  Plant** 

INDIANAPOLIS,  INDIANA 
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MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


SUIT  YOURSELF 

An  engineer  surveying  the  right-of-way  for  the  proposed 
railroad,  was  talking  to  a  farmer.  “Yes,”  he  said,  “the  line 
will  run  right  through  your  barnyard.” 

“Well,”  answered  the  farmer,  “ye  kin  do  it,  if  ye  want,  but 
I’ll  be  jiggered  if  I’ll  git  up  in  the  night  just  to  open  the  gate 
every  time  a  train  comes  through.” 

A  minister  was  asked  by  one  of  his  least  respectable  members 
to  say  prayers  on  Sunday  for  Anna  Bell.  The  clergyman  did  so, 
and  a  few  days  later  asked  the  member  if  he  desired  the  prayers 
for  Anna  Bell  to  be  repeated. 

“No,  thank  you  kindly,”  replied  the  member  “She  won  last 
Wednesday  at  seven  to  one.” 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulart 


MORRAL  BROTHERS,  Morral,  Ohio 


THE  DETAILS 

Customer:  Two  eggs  poached  medium  soft,  buttered  toast,  not 
too  hard,  coffee  without  too  much  cream  in  it. 

Waiter:  Yes,  sir.  Would  you  like  any  special  design  on  the 
dishes? 


John  had  run  short  of  money  in  the  city  and  had  to  pawn  a 
suit.  Before  returning  home  on  a  visit  he  redeemed  the  suit. 

After  welcoming  him  home,  his  mother  proceeded  to  unpack 
his  trunk,  and  came  across  the  coat  with  the  pawnbroker’s  tag 
attached. 

“John,”  she  inquired,  “what  is  this  tag  on  your  coat?” 

Wishing  to  conceal  his  temporary  difficulties  while  traveling, 
he  answered:  “Oh,  there  was  a  dance  and  it  was  warm,  so  I 
checked  my  coat.” 

Soon  she  came  across  the  trousers  with  a  similar  tag. 

“John!”  she  demanded,  “what  kind  of  a  dance  was  that?” 

SPORTING  NOTE 

A  dazzle-light  for  tigers  is  part  of  the  equipment  of  a  rajah’s 
new  hunting  car.  The  same  device  has,  of  course,  been  used 
successfully  against  pedestrians. 


Little  Girl:  Nurse,  will  I  have  a  moustache  on  my  lip  like 
Daddy  when  I  grow  up? 

Nurse  (absently) :  Pretty  often  dear,  I  expect. 

HARD  HEARTED 

The  lady  had  lost  her  husband  and  had  given  instructions  to 
the  stonemason  as  to  the  wording  on  the  tombstone,  the  ending 
to  be  “Rest  in  Peace.”  In  the  meantime,  her  late  husband’s  will 
disclosed  the  fact  that  she  had  been  somewhat  shabbily  treated. 

She  rushed  around  to  the  stonemason  and  told  him  to  omit  the 
words  “Rest  in  Peace.” 

“I’m  very  sorry,”  he  replied,  “but  they  have  already  been 
carved.” 

“Oh,  well,”  said  the  lady,  “add  ‘Until  We  Meet  Again’!” 

She:  I  wouldn’t  touch  Tommy  with  a  ten-foot  pole. 

He:  What’s  wrong  with  him? 

She:  Oh,  nothing,  but  wouldn’t  it  look  silly? 

“I’m  very  careful;  I  always  send  my  children  out  of  the 
house  before  I  quarrel  with  my  husband.” 

“The  little  dears,  they  look  so  healthy  from  spending  their 
time  in  the  open  air.” 

SLIGHTLY 


CHICAGO, ILL. 


He  had  spoken  to  her  on  the  street  and  she  was  properly 
insulted. 

“I  don’t  know  you  from  Adam,”  she  exclaimed,  indignantly. 
“You  ought,”  he  retorted  mildly,  “I’m  dressed  different.” 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — One  Monitor  bean  cutter  and  one  Ayars  5 
pocket  tomato  and  bean  filler;  one  4  row  John  Bean  sprayer,  all 
in  good  condition.  Low  price  for  cash.  George  W.  McComas 
&  Company,  Monrovia,  Maryland. 


FOR  SALE — One  five-pocket  Ayars  Filler;  One  Monitor  Bean 
Cutter;  2  Zastrow  Retorts;  20  Four-tier  crates;  One  Robins 
Steam  Crane;  One  Cooling  Tank;  Belting  and  shafting.  Address 
Box  A-2492,  The  Canning  Trade. 


FOR  SALE — Peerless  Single  Huskers.  Morral  Cream-style 
Corn  Cutters.  Good  condition.  Priced  right.  Address  Box 
A-2503,  The  Canning  Trade. 


FOR  SALE — Fairbanks  Morse  Motor  Truck  Scales,  ten-ton 
capacity,  platform  eighteen  feet  long,  practically  new.  Snow 
Hill  Canning  Co.,  Snow  Hill,  Md. 


FOR  SALE  —  Four  Model  D  Fitzpatrick  Comminuting 
Machines  for  pulverizing  and  grinding.  All  equipped  with 
5  H.  P.  Motors.  Used  less  than  sixty  days.  Reasonably  priced. 
Address  Box  A-2510,  The  Canning  Trade. 


FOR  SALE — One  3-way  exhauster  for  No.  10  cans.  Good 
second  hand  condition.  Price  $75.00.  Whiteford  Packing  Co. 
Whiteford,  Maryland. 


FOR  SALE — 1  Louisville  Drying  Machy.  Co.  (Louisville,  Ky.) 
4'  dia.  by  25'  long  rotary  steam  dryer  with  21-4 dia.  tubes. 
Sheet  steel  outer  shell,  2  sets  of  trunnion  rings,  bevel  geared  and 
tight  and  loose  pulley  drive,  with  power  driven  mechanical 
feeder.  Adams  Apple  Products  Corporation,  Aspers,  Adams 
County,  Pennsylvania. 


FOR  SALE — 2  Sinclair-Scott  Asparagus  Fillers.  Reasonably 
priced.  Good  as  new.  Otoe  Food  Products  Co.,  Nebraska  City, 
Nebraska. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade, 


WANTED — Motor-driven  TUC  Huskers  and  TUC  Cutters. 
Give  serial  numbers  and  state  lowest  cash  price.  Address  Box 
A-2488,  The  Canning  Trade, 


WANTED — One  continuous  No.  10  tomato  cooker,  state  make, 
size  and  capacity.  Charles  Jarrell,  Hillsboro,  Md. 


WANTED — Monitor  Viner  Shed  Pea  Cleaner,  State  price 
and  condition.  Address  Box  A-2511,  The  Canning  Trade. 


WANTED — Eight  1"  or  1%"  self-operating  “Tag”  Tempera¬ 
ture  Controllers.  Address  Box  A-2515,  The  Canning  Trade. 


FOR  SALE  — SEED 


FOR  SALE — 336  bu.  Climax,  246  bu.  Rogers  Chief,  6  bu.  Wis¬ 
consin. Early  Sweet  Pea  Seed,  all  having  germination  test  over 
94%.  Price  7^/4  cents  per  lb.  F.  0.  B.  Geneva,  N,  Y.,  to  close 
out.  Geneva  Preserving  Company,  Geneva,  New  York. 


FOR  SALE — Ayars  Whole  Tomato  Filler;  M  &  S  Filler; 
Tri-Clover  Pump;  500  and  1,000  gallon  wood  tanks;  Burt 
Labeler;  Langsenkamp  coils  and  stainless  steel  coils;  1  MD 
Sterling  Dicer  for  %”  cubes.  Address  Box  A-25i4,  The 
Canning  Trade. 


FOR  SALE — One  Jeffrey  Conveyor  Peeling  Table.  Sixty 
places.  Good  condition.  Price  $500.00  Address  J.  W.  Willing 
&  Son,  Nanticoke,  Md, 


FOR  SALE — 4  Tuc  Huskers;  1  Box  Stitcher;  1  Fairbanks 
Morse  Sanitary  Corn  Pump  equipped  with  2"  adaptors.  All 
machinery  in  good  condition.  "The  Roxanna  Canning  Co., 
Waynesville,  Ohio. 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

'•■They  have  everything  with  half  the  parts” 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 
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FOR  SALE— CANNED  FOODS 


FOR  SALE — Fancy  Tomato  Puree,  1,000  cases  6/lOs,  1.045 
s.g.  Low  mold  count.  Box  A-2496,  The  Canning  Trade. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  superintendent  or  field  manager. 
Thoroughly  experienced  in  the  packing  of  corn,  tomatoes,  tomato 
products,  etc.  Address  Box  B-2513,  The  Canning  Trade. 


POSITION  WANTED — Bookings  by  Canco  closing-machine 
operator  following  up  packs  from  south;  available  now.  Best 
references.  Address  Box  216,  Bayfield,  Wisconsin. 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition f  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS. 
BROKERS 
AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  ‘  ‘  Canable  ’  ’ . 


"I  would  not  take  $1,000.00  for  my 
copy  If  I  could  not  set  another." 

— a  famous  processor. 


Ail  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street,  MARYLAND 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Weather  Adds  to  War  Worries — Dame 
Nature  Dispensing  a  Great  Variety — Spot 
Supplies  of  Canned  Foods  Show  the  Heavy 
Demand — This  Seller’s  Market  Will  Con¬ 
tinue  for  a  Long  Time. 

WEATHER — It  is  all  right  to  laugh 
at  the  weather  if  you  wish,  but  the 
production  of  canned  foods  de¬ 
pends  upon  the  weather.  Even  if 
there  were  no  war  nor  war-hungry 
millions  to  be  fed,  this  year  would 
be  one  of  more  than  ordinary  im¬ 
portance,  since  supplies  of  canned 
foods,  and  some  other  foods,  have 
worked  down  to  record  lows,  and 
must  be  replenished  for  our  own 
use,  as  well  as  to  help  the  world 
from  starving.  Good,  seasonable 
weather,  therefore,  is  badly  needed 
in  this  eventful  year  of  1941,  and 
all  through  the  growing  season. 
What  we  have  had  so  far  does  not 
promise  very  well  in  that  direction. 

California,  the  land  of  sunshine, 
turned  off  the  sun  with  the  begin¬ 
ning  of  the  year  until  just  the  other 
day,  having  had  the  greatest 
amount  of  rain  in  that  given  time 
in  its  history,  and  this  fact  has 
played  havoc  with  many  crops. 
Spinach  has  been  cut  two-thirds 
below  expectations  or  prepara¬ 
tions;  asparagus  just  now  coming 
on  is  not  expected  to  do  much  bet¬ 
ter,  proportionately,  and  the  dam¬ 
age  to  fruits,  blossoms  and  wood, 
has  been  heavy. 

As  we  come  further  East  the 
past  week  has  witnessed  deep 
snows  and  blizzards  in  the  trans- 
Missisisppi  regions,  with  danger¬ 
ous  floods.  Writes  a  reader  in 
Ozark,  Ark.,  the  land  of  spinach  as 
well  as  of  tomatoes,  under  date  of 
April  22nd,  and  just  at  hand: 

“Many  acres  of  spinach  and  other 
crops  in  this  section  along  the  Ar¬ 
kansas  River  are  inundated  by  river 
water;  22  feet  is  the  flood  stage,  and 
the  river  has  reached  a  crest  of  27 
feet. 

“Estimated  $100,000  worth  of 
spinach  almost  ready  for  harvest 
has  been  ruined  or  badly  damaged.” 


In  the  Central  West  it  seems 
they  have  had  moderate  rains  and 
good  weather  helping  the  planting 
and  preparation  for  canning  crops, 
in  all  that  great  canning  region. 
Likewise  up  in  the  far  Northwest. 

As  you  move  to  the  Atlantic 
Coast,  and  especially  in  this  Tri- 
State  region,  full  summer  has  been 
in  force  for  more  than  a  fortnight 
with  temperatures  in  the  nineties, 
and  so  dry — no  rain  of  any  kind 
for  about  a  month  or  more  in  most 
regions — that  the  most  destructive 
and  widespread  forest  fires  on  rec¬ 
ord  have  raged  all  up  and  down 
the  coast,  destroying  homes  and 
buildings,  and  ruining  crops.  Noth¬ 
ing  but  good  soaking  rains  can  end 
that  danger,  and  all  we  have  got¬ 
ten  up  to  time  of  going  to  press, 
is  a  very  light  sprinkle,  call  it  a 
rain,  Wednesday  night  with  cloudi¬ 
ness  on  Thursday,  as  the  weather 
turned  cool.  None  since. 

THE  MARKET — As  was  to  be  ex¬ 
pected  that  tomato  deal  touched  off 
a  bombshell,  and  not  only  the 
prices  of  canned  tomatoes  have 
gone  way  up,  but  the  prices  of  all 
other  canned  foods,  and  the  dis¬ 
inclination  to  part  with  goods  at 
any  price  has  definitely  stiffened  on 
the  part  of  canners. 

TOMATOES  —  Standard  2s  toma¬ 
toes  are  now  quoted  at  70  cents, 
with  21/2S  at  $1.05  and  extra  stand¬ 
ards  of  this  size,  if  they  can  be 
found,  bringing  their  own  price, 
but  mentioned  as  $1.15.  Spot  hold¬ 
ings  of  canned  tomatoes,  all  sizes, 
are  reported  at  8,040,196  cases  of 
all  sizes  and  grades  as  of  April 
1st.  It  will  prove  interesting  and 
important  to  buyers,  to  study  the 
holdings  in  the  various  sections,  as 
to  sizes  and  qualities.  California 
has  about  25  per  cent  of  this  fig¬ 
ure,  and  reports  the  market  very 
active,  and  prices  mounting.  As 
a  sample  of  the  higher  grades,  Del 
Monte  quotes  2l^s,  solid  pack,  at 
$1.42V^,  the  last  heard  of,  and  it 
may  be  up  the  ladder  higher  than 
that  by  now.  This  size,  2V^s  and 
10s,  are  cleaning  out,  and  that  is 


largely  true  of  all  sizes  in  the  bet¬ 
ter  grades.  The  bulk  left — more 
than  four  months  before  any 
amount  of  tomatoes  can  be  canned, 
and  saying  nothing  of  present  and 
steady  demands  of  the  Government 
— is  mainly  standard  of  a  kind. 

PEAS — It  now  turns  out  that  pea 
acreage  and  plantings  have  been 
curtailed  in  this  region,  and  in 
others,  too,  through  fear  on  the 
part  of  the  growers  that  they  may 
not  be  able  to  get  sufficient  help, 
nor  of  the  right  kind.  When  you 
look  at  the  April  1st  spot  holdings 
of  canned  peas  of  all  kinds,  and 
have  a  regard  for  the  size  of 
canned  pea  shipments  nowadays, 
this  may  give  you  pause.  April 
1st  there  were  reported,  as  in  ex¬ 
istence,  1,487,743  cases  of  all  size 
cans  of  Alaska  peas;  and  2,933,- 
914  cases  of  sweets,  making  a  total 
of  4,421,657  cases.  The  total  ship¬ 
ments  during  March  were  2,376,- 
511  cases!  A  short  time  ago  some 
were  asking  that  a  different  term 
be  devised  for  “carryover”  in  all 
lines  of  canned  foods.  The  ques¬ 
tion  is  answering  itself :  there 
won’t  be  any,  in  canned  peas, 
canned  corn,  canned  tomatoes,  and 
etc.,  etc.,  why  name  the  whole  list ! 

CORN — The  same  thing  is  hap¬ 
pening  with  canned  corn.  The 
April  1st  holdings  of  all  kinds  and 
sizes  amounted  to  3,789,790 — only 
about  10  per  cent  of  which  is  un¬ 
sold,  according  to  the  Corn  Bu¬ 
reau  ;  and  yet  in  1940  at  that  same 
date  there  were  8,031,676  cases  as 
a  carryover. 

BEANS — Green  beans  present  the 
same  sort  of  cleaning  out  picture, 
with  most  canners  now  cleaned 
out.  On  April  1st  there  were  but 
884,719  cases  of  green  beans  to  be 
found;  and  of  wax,  200,844  cases. 
In  March  they  shipped  924,638 
cases  of  green  beans — more  than 
half  the  then  remaining  stocks — 
and  of  wax  beans  107,152  cases 
were  shipped.  Small  wonder  that 
quotations  on  standard  cuts,  2s, 
range  from  80  cents  to  $1,  the  can¬ 
ners  do  not  know  their  value,  or 
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some  buyers  have  good  representa¬ 
tives.  Lima  beans  of  all  kinds  had 
sunk  down  to  about  a  half  million 
cases  of  all  size  cans  and  all  grades 
by  April  1st  and  are  now  about 
cleaned  up. 

FRUITS — And  so  we  could  go  on 
through  the  list  of  canned  foods, 
but  we  merely  wish  to  call  atten¬ 
tion  to  the  fact  that  all  canned 
fruits  have  taken  on  great  strength 
and  are  advancing.  California  in¬ 
tended  to  cut  down  the  output  of 
canned  fruits,  due  to  the  heavy  loss 
of  export  business,  due  to  the  war, 
but  it  looks  like  old  Dame  Nature 
has  done  that  job  for  them,  with 
no  possibility  of  slips  or  kickover. 
And  fruits  of  all  kinds  elsewhere 
are  in  excellent  condition,  as  to 
market  demand  and  prices,  even 
citrus  which  has  had  such  a  rocky 
road  during  its  existence. 

FISH — And  canned  fish  continues 
in  its  strong  position.  Salmon 
must  cost  very  much  more  than 
ever  this  year,  since  the  fishermen 
have  demanded  too  high  prices  for 
the  raw  fish,  and  labor  has  gone 
haywire  in  its  demands.  Sardine 
canners  in  Maine  have  begun  their 
season,  and  hungry  buyers  are  tak¬ 
ing  the  goods  as  fast  as  produced. 

Beyond  question  the  whole 
canned  foods  market  is  now  a  sell¬ 
er’s  market,  and  how  that  does  jar 
a  lot  of  the  wise  traders  who,  like 
the  proverbial  ostrich,  had  their 
heads  in  the  sand,  and  did  not  be¬ 
lieve  it  could  happen.  You  will 
probably  not  see  the  end  of  this 
condition  for  more  than  two  years, 
if  then. 

NEW  YORK  MARKET 

Strong  and  Advancing — Canners  Unwilling 
Sellers  of  Spots  or  Futures  —  Tomatoes 
Jump — Interest  in  Peas — Maine  Sardine 
Canners  Operating — Citrus  Prices  Stronger 
— Northwest  Quotes  Future  Berries — New 
Packed  Puerto  Rico  Pineapple. 

By  “New  York  Stater” 

New  York,  April  25,  1941. 

THE  SITUATION — Withdrawals  on 
both  spots  and  futures,  release  of 
statistics  on  cannery  holdings  in¬ 
dicating  continued  sharp  inroads 
into  carryover  stocks,  indications 
of  broadened  Governmental  buy¬ 


ing,  and  continued  good  trade  de¬ 
mand  have  combined  to  make  for 
a  strong  and  advancing  canned 
foods  market  this  week.  Trading 
volume  has  been  limited  only  by  the 
willingness  of  packers  to  sell,  in 
the  case  of  a  number  of  items,  and 
an  increasing  tendency  on  the  part 
of  canners  to  refrain  from  future 
commitments  is  evident  in  many 
lines  as  indications  point  to  new 
uncertainties  which  can  only  result 
in  higher  operating  costs  for  can¬ 
ners  on  their  1941  pack  runs. 

THE  OUTLOOK — Trading  tempo 
over  the  next  several  weeks  is  ex¬ 
pected  to  be  affected  by  the  disin¬ 
clination  on  the  part  of  canners  to 
make  additional  bookings  on  fu¬ 
tures.  Withdrawals  on  spot  offer¬ 
ings  have  also  tended  to  slow  down 
the  inventory  accumulation  policy 
of  many  distributors.  The  outlook, 
therefore,  points  to  a  rather  spotty 
market,  insofar  as  trading  volume 
is  concerned,  with  a  continued 
stiffening  tendency  as  to  prices. 

TOMATOES — Reports  of  a  Govern¬ 
mental  call  for  15,000,000  addi¬ 
tional  cases  of  tomatoes  this  year, 
have  exerted  a  definitely  bullish  in¬ 
fluence  on  the  market,  as  might 
have  been  expected.  From  the  West 
Coast,  this  is  reflected  by  two 
mark-ups  in  California  Packing 
Corporation’s  prices  on  tomatoes. 
The  first  took  standard  2V->s  up  5 
cents  to  95  cents,  with  solid  pack 
21/08  under  the  Del  Monte  label  go¬ 
ing  up  71/2  cents  to  $1.42 Vo,  fol¬ 
lowed  by  a  second  increase  of  214 
cents  on  standards,  bringing  this 
grade  up  to  971/2  cents,  all  f.  o.  b. 
Coast.  New  York  State  packers 
have  advanced  standard  2s  to  75 
cents  and  2i/o  to  $1.10,  with  10s 
at  $3.50,  all  f.  o.  b.  factory,  on 
futures  pack.  Reports  from  the 
South  indicate  that  canners  are 
much  concerned  over  the  Govern¬ 
ment  call  for  an  excess  of  15,000,- 
000  case  production  this  year,  this 
move  being  expected  to  result  in  a 
general  hiking  of  production  costs 
on  the  entire  pack.  While  few 
Southern  canners  are  offering  fu¬ 
tures,  a  few  quotations  are  ru¬ 
mored  to  have  come  through  on  the 
basis  of  45  cents  on  Is,  to  65  cents 
on  2s,  and  $3.00  on  10s,  all  stand¬ 
ards.  On  spots,  the  market  for  2s 
is  generally  firm  at  70  cents  for 


standard  2s,  and  $1.05-$1.10  for 
21/2S,  with  extra  standards  at  75- 
80  cents  for  2s,  and  $1.15  for  21/2S. 
Prices  on  10s  are  nominal,  with 
little  available  out  of  first  hands. 

BEANS  —  New  pack  Southern 
beans  on  future  contracts  are 
coming  in  for  interest  among  dis¬ 
tributors,  with  standard  cut  green 
generally  quoted  at  70  cents  for  2s 
and  $3.35  and  up  for  10s,  while 
extra  standard  ungraded  list  at  75 
cents  for  2s  and  $3.65  for  10s.  On 
cut  wax,  quotations  on  extra  stand¬ 
ards  are  heard  at  80  cents  for  2s. 
There  is  no  change  in  the  situation 
with  respect  to  spot  beans  this 
week,  canners  showing  firm  price 
views  where  they  are  still  offering 
prompt  shipment  goods.  New  York 
State  futures  refugees  are  quoted 
at  $1.45  for  fancy  2-sieve  whole, 
$1.30  for  3-sieve,  $1.15  for  3-sieve 
cut,  and  $1.10  for  4-sieve  cut. 

SHRIMP — Reports  from  the  Gulf 
note  continued  scarcity  of  offerings 
for  prompt  shipment,  and  the  mar¬ 
ket  is  still  strengthening.  Canners 
offer  in  a  limited  way  for  prompt 
shipment  on  the  basis  of  $1.15  for 
broken,  $1.25  for  small,  $1.35  for 
medium,  $1.40  for  large,  and  $1.45 
for  jumbos.  In  a  few  instances, 
packers  are  firm  at  $1.55  on 
jumbos,  all  prices  being  f.o.b.  Gulf 
points. 

SARDINES — The  Maine  packing 
season  has  gotten  under  way  with 
a  rush  and  canners  are  getting  out 
shipments  against  orders  booked 
s.a.p.,  during  the  past  few  months, 
although  deliveries  currently  are 
reported  running  about  two  weeks 
behind.  The  market  is  quoted  at 
a  minimum  of  $3.10  for  quarter 
oil  keyless  and  $4.00  for  quarter  oil 
key  cartons,  f.  o.  b.  Maine  cannery 
point,  although  some  packers  are 
still  quoting  at  higher  levels. 

OTHER  FISH — There  have  been  no 
general  changes  in  conditions  af¬ 
fecting  other  canned  fish.  Salmon 
is  moving  in  a  limited  way,  with 
the  market  nominal,  with  consid¬ 
erable  of  the  trading  on  this  item 
of  the  resale  variety  here.  Tuna 
rules  strong,  and  the  same  is  true 
of  lobster  and  crab  meat.  Cali¬ 
fornia  sardines  and  mackerel  rule 
strong  at  recent  price  advances. 
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CANNED  CITRUS — With  the  mar¬ 
ket  for  raw  fruit  still  on  the  in¬ 
crease,  canned  citrus  prices  con¬ 
tinue  to  strengthen.  On  fancy 
grapefruit  sections,  the  market  has 
now  moved  to  92V2-95  cents,  f.  o.  b. 
Florida  cannery,  generally  the  top 
figure  prevailing.  On  mixed  orange 
and  grapefruit  sections,  packers 
now  quote  $1.20  f.  o.  b.  Florida 
points.  On  unsweetened  juice,  2s 
range  67  V2  to  70  cents  per  dozen, 
with  sweetened  at  70-75  cents. 
Blended  orange  and  grapefruit 
juice  is  quoted  all  the  way  from 
75  to  80  cents,  with  straight  sweet¬ 
ened  orange  juice  at  85-90  cents. 

OFFER  FUTURES  BERRIES — Open¬ 
ing  prices  on  futures  Northwest 
berries  reached  the  local  market 
this  week,  prices  being  generally 
15  cents  over  the  1940  basis  on  2s 
and  25  to  75  cents  up  on  10s.  Fancy 
red  raspberries  are  quoted  at  $2.15 
for  2s,  with  choice  at  $2.05.  On 
No.  10s,  fancy  is  posted  at  $10  and 
choice  at  $9.50.  Black  raspberries 
list  at  $2.00  for  fancy  2s  and  $1.90 
for  choice,  with  10s  at  $9.50  on 
fancy  and  $9.00  on  choice. 

CALIFORNIA  FRUITS — While  can- 
ners  are  withdrawn  on  a  number 
of  items,  prices  are  working  to¬ 
ward  higher  levels  where  prompt 
shipment  offerings  are  currently 
available.  Canners  expect  cling 
peaches  to  go  higher  on  both  halves 
and  sliced,  with  the  latter  in  par¬ 
ticularly  short  supply.  Choice  2i4s 
fruit  cocktail  have  moved  up  to 
$2.00  f.  o.  b.  Coast,  and  cherries 
and  apricots  are  also  shaping  up 
better.  Aside  from  the  damage  to 


California  fruit  crops  from  the  ex¬ 
treme  weather  which  has  prevailed 
this  year,  California  canners  ex¬ 
pect  that  higher  labor  costs  will 
play  an  important  part  in  jacking 
up  their  operating  overhead  dur¬ 
ing  the  1941  packing  season. 

PUERTO  RICO  PINEAPPLE — Ship¬ 
ments  of  new  pack  Puerto  Rican 
pineapple  are  beginning  to  reach 
New  York,  and  this  fruit  is  meet¬ 
ing  with  a  good  demand,  particu¬ 
larly  on  No.  10s,  due  to  a  shortage 
which  has  developed  as  a  result  of 
Army  buying  of  the  Hawaiian  va¬ 
riety.  No.  10  fancy  crushed  Puerto 
Rican  pineapple  is  quoted  on  spot 
at  $6.50,  with  2s  quotable  at  $1.30, 
ex  dock  principal  Atlantic  Coast 
ports. 


CHICAGO  MARKET 

Weather  Normal  —  Some  Jobbers  Need 
Awakening — Tomato  Situation  and  Prices 
Show  Radical  Change — Corn  Prices  Move 
Up  —  Pea  Buying  Eases  OH  —  Asparagus 
Prices  Held  Back — Taking  15  Million  Cases 
of  Milk,  Too — Fruits  Cleaning  Up — 

The  Sting  of  the  Octopus. 

By  “Illinois” 

Chicago,  April  25,  1941. 

THE  WEATHER — Let’s  talk  about 
the  weather  for  a  change  (at  least 
a  change  as  applied  to  this  col¬ 
umn).  April,  to  date,  has  been 
quite  seasonable.  A  week  ago  there 
was  some  complaint  from  Indiana 
canners  of  dryness  but  that  has 
been  relieved  by  nice  rainfall  dur¬ 
ing  the  past  few  days.  Northern 


Illinois  and  Wisconsin  pea  canners 
have  been  able  to  get  on  the  ground 
for  seeding.  Generally  speaking 
the  season  is  normal. 

GENERAL  SITUATION — Under  this 
caption  last  week,  reference  was 
made  to  the  backwardness  on  the 
part  of  the  Chicago  trade.  Yester¬ 
day  another  broker  remarked  : 
“There  is  another  point  that  you 
didn’t  cover  last  week  in  your  col¬ 
umn.”  When  asked  what  that  was, 
he  added :  “Quite  a  number  of  Chi¬ 
cago  jobbers  didn’t  go  through  the 
World  War  back  in  1918  and  ’19. 
Since  then  they  have  been  playing 
the  game  on  a  depression  market. 
They  don’t  know  how  to  operate 
under  the  changed  conditions  that 
now  rule.  This  idea  of  the  buyer 
figuring  that  he  can  buy  as  he 
wants,  truckload  today  and  an¬ 
other  truckload  next  week  if  and 
when,  etc.,  etc.,  is  out,  and  it’s  go¬ 
ing  to  mean  quite  a  lot  of  difference 
to  a  lot  of  these  houses.” 

TOMATOES — Pages  could  be  writ¬ 
ten  about  the  present  situation, 
under  such  times  as  we  are  passing 
through,  anything  can  happen  and 
— overnight.  That’s  just  what  did 
happen  last  Thursday,  the  17th, 
when  the  F.  S.  C.  C.  came  out  with 
the  announcement  that  it  would 
purchase  15,000,000  cases.  It  was 
like  a  “bombshell”  on  a  clear  and 
cloudless  night  and  even  yet,  the 
trade  (both  canners  and  buyers) 
have  not  recovered  from  the  shock. 

Those  canners  in  Indiana  and 
the  surrounding  States  who  held 
spots,  withdrew  from  the  market 
or  marked  up  their  quotations  sub- 
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stantially.  Future  prices  were  with¬ 
drawn  entirely.  If  there  is  a  mar¬ 
ket  today,  it  would  take  (so  several 
well  posted  authorities  say)  about 
the  following  prices  to  purchase: 
No.  2  standard  Indiana  tomatoes, 
72(4-75  cents  factory;  No.  2Vo 
standard  Indiana  tomatoes,  $1.05- 
51.10  factory.  No.  10  tins  are  all 
b  it  cleaned  up  and  it  was  difficult 
for  your  reporter  to  obtain  any 
prices  on  gallons. 

Quite  a  number  of  factors  in  the 
Chicago  market  will  attend  the 
spring  meeting  of  the  Indiana 
Canners  Association  at  Indianapo¬ 
lis  on  Friday,  the  25th. 

CORN — The  future  market  has 
now  been  established.  Maine  as 
well  as  the  more  prominent  Illinois 
corn  canners  have  named  their 
opening  prices.  Heavy  bookings 
have  resulted  although  not  much 
Maine  packing  is  sold  in  the 
Chicago  territory. 

Spot  corn  continues  its  edging 
upward  and  the  going  prices  today 
are:  No.  2  tin  standard  evergreen, 
82(2  cents  factory;  No.  2  tin  ex¬ 
tra  standard  evergreen,  $1.00  fac¬ 
tory  ;  No.  2  tin  extra  standard  ban¬ 
tam,  $1.10  factory;  No.  2  tin  fancy 
bantam,  $1.15  factory.  There  is 
very  little  No.  10  tin  corn  available 
at  any  price,  either  cream  style  or 
whole  grain.  No.  2  tin  whole  grain 
too  is  very  scarce. 

PEAS — While  buying  has  eased 
off  some,  market  continues  strong. 
Stocks  left  in  Wisconsin  are  much 
smaller  than  was  expected.  Buyers 
are  finding  it  difficult  to  locate  the 
popular  numbers,  such  as  standard 
early  Junes  or  standard  sweet 
wrinkled. 

Most  canners  are  reluctant  to  en¬ 
tertain  additional  future  business. 
The  feature  in  future  trading  is  the 
heavy  demand  that  has  ruled  for 
the  standard  large  sifting.  With 
greater  consumer  buying  power, 
it  is  generally  thought  the  better 
grades,  like  extra  standard  and 
fancy  small  siftings  will  be  wanted 
later  on. 

Favorable  weather  for  planting 
and  preparing  for  the  crop  has 
ruled. 

ASPARAGUS — Some  Illinois  can¬ 
ners  have  named  opening  prices 
but  the  business  has  been  on  the 


secretive  order  and  bookings  light. 
California  reports  their  packing 
season  will  be  at  least  two  if  not 
three  weeks  shorter  than  last  year 
and  that  there  is  not  a  chance  of 
recording  as  large  a  pack  as  in 
1940.  Sales  at  about  last  year’s 
opening  basis  and  in  some  in¬ 
stances  a  slight  premium  over, 
have  been  made.  Formal  opening 
prices,  however,  have  not  been 
announced. 

PIMIENTOS — The  feature  of  this 
market  is  —  opening  prices  by 
Georgia  canners  that  average 
about  10  cents  a  dozen  over  that  of 
last  year’s  low  levels.  The  trade  are 
booking  liberally. 

SPINACH — It  looks  like  a  very 
short  pack  on  spinach,  not  only  in 
California  where  continued  wet 
weather  has  severely  damaged  the 
crop,  but  in  the  Ozarks  as  well  as 
in  the  East.  The  result — a  very 
strong  market  with  No.  10  tin 
spinach  having  been  sold  at  $3.25 
f.  0.  b.  the  Ozarks. 

GREEN  &  WAX  BEANS — Interest 
turns  to  the  Southland  where 
Florida  canners  are  quoting  No.  10 
standard  cut  green  beans  for 
prompt  shipment  at  $3.50,  Tampa 
rate  of  freight.  Some  lower  prices 
have  been  quoted  for  delivery  in 
May- June  by  Georgia  and  other 
Southern  canners.  Spot  stocks 
throughout  this  section  are  cleaned 
up. 

EVAPORATED  MILK — As  long  as 
you  have  to  become  familiar  with 
these  figures,  like  15,000,000  cases, 
it  is  well  to  know  that  the  F.S.C.C. 
has  also  called  for  15,000,000  cases 
of  evaporated  milk.  It  is  the 
thought  of  prominent  factors  in 
the  milk  business  that  this  quantity 
will  be  allocated  among  the  differ¬ 
ent  condensories. 

R.  s.  P.  CHERRIES — No.  2  tin  and 
No.  10  tin,  watergrade,  are  drift¬ 
ing  along.  There  is  not  much  pep 
or  snap  to  the  demand  and  prices 
are  unchanged.  Quite  in  contrast, 
frozen  cherries  have  advanced  and 
are  scarce.  8(4c  per  lb.  was  paid 
last  week  for  4  plus  1  red  sour 
pitted  cherries  in  30-lb.  tins. 

GRAPEFRUIT  &  GRAPEFRUIT  JUICE 
— Reports  from  Florida  are  that 
grapefruit  for  canning  now  com¬ 


mands  60c  a  field  box  and  oranges 
$1.10  per  field  box.  Grapefruit  is 
getting  closely  cleaned  up.  The 
market  continues  firm.  The 
F.  S.  C.  C.  purchased  over  4,000 
cases  of  No.  2  tin  grapefruit.  The 
juice  business  has  been  quiet  of 
late,  but  there  is  a  firm  undertone 
to  the  market  structure. 

APPLES-APPLESAUCE  —  Canners 
ideas  are  very  firm  and  unsold 
stocks  are  some  50  per  cent  less 
than  a  year  ago.  $3.75  and  upward 
is  the  prevailing  quotation  in  New 
York  and  Pennsylvania.  Apple¬ 
sauce  is  not  plentiful  and  has  more 
than  held  its  recent  gains. 

CALIFORNIA  FRUITS — It’s  going  to 
be  a  clean  warehouse  for  the  can¬ 
ners  on  cling  peaches  and  most 
other  fruits.  Brokers  say  it’s  not 
a  question  of  selling  these  days,  the 
big  problem  is  to  obtain  the  goods. 
No.  2(4  choice  clings  now  com¬ 
mand  $1.40.  Standards  are  scarce 
at  $1.25.  No.  10  tins  are  all  but 
gone. 

Damage  has  been  done  to  the 
orchards  and  authorities  report  at 
least  80,000  tons  have  been  lost, 
due  to  high  waters.  Apricots  also 
have  been  hurt  account  dry  rot. 

FISH — Maine  sardine  season  is 
under  way  but  prices  have  not  been 
named.  The  ideas  are  $3.50  to 
$3.75  for  quarter  keyless.  Resale 
of  salmon  from  one  jobber  to 
another  is  one  feature  of  the 
Chicago  market.  Tuna  and  Cali¬ 
fornia  sardines  are  firm.  Shrimp 
is  high. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS”  —  The  average 
housewife’s  food  bill  per  month  is 
$50.00.  That’s  $600.00  a  year.  If 
the  grocer  makes  2  per  cent  net  on 
sales,  he  is  considered  prosperous. 
The  cost  to  the  average  housewife 
for  helping  to  maintain  the  inde¬ 
pendent  retail  grocer  therefore,  is 
$12.00  a  year. 

Substituting  the  “octopus”  dis¬ 
tribution  does  not  affect  savings, 
but  merely  adds  to  the  destruction 
of  local  industry,  creation  of  more 
jobless,  curtailed  buying  power, 
lower  wages,  decrease  in  tax 
revenue  and  decline  in  property 
values.  It  means  a  lower  standard 
of  living  and  monopoly. 
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The  “octopus”  comes  out  with 
the  statement  that  it  proposes  to 
do  one  billion  dollars  worth  of 
business  per  annum.  That  means 
monopoly.  What  are  you  doing  to 
prevent  this  drift?  Don’t  let  the 
independent  grocer  or  retailer  or 
wholesaler  suffer  under  the  condi¬ 
tions  now  prevailing  and  don’t  let 
the  “octopus”  gain  further  control. 

CALIFORNIA  MARKET 

Wettest  Weather  In  50  Years  Ends — Pro¬ 
tests  Manner  of  Food  Sales — Beans  (dry) 
Advancing — Spinach  Pack  Ending  Very  Short 
— Asparagus  Pack  Light — Fruit  Movement 
Quite  Heavy — New  Prices  on  Cocktail — 
New  Prices  on  Tomatoes  and  Products — 

Salmon  Vessels  to  Defense  Program — 

By  “Berkeley” 

San  Francisco,  April  24,  1941. 

CROP — A  week  of  warm  weather, 
without  rainfall  in  any  part  of  the 
State,  has  brought  spring  crops  on 
with  a  rush  and  growers  and  can- 
ners  have  been  given  an  oppor¬ 
tunity  to  appraise  some  of  the 
damage  caused  by  the  abnormally 
wet  season,  the  wettest  in  more 
than  fifty  years.  Spinach  has 
probably  been  the  hardest  hit  of 
all  crops,  although  all  have  been 
affected,  including  fruits. 

PROTEST  —  California  business¬ 
men  have  registered  strong  pro¬ 
tests  against  lend-lease  exports  of 
foodstuffs  and  other  commodities 
except  war  materials  by  a  govern¬ 
ment  agency  instead  of  through 
regular  business  channels.  Walter 
A.  Hass,  President  of  the  San 
Francisco  Chamber  of  Commerce 
recently  wrote  President  Roosevelt 
that  this  organization  understood 
that  purchases  and  shipments 
under  the  Lend-Lease-Act  would 
be  by  the  Federal  Surplus  Market¬ 
ing  Administration.  He  pointed 
out  that  for  the  act  to  be  carried 
out  in  this  manner  would  seriously 
disrupt  the  customary  trading  pro¬ 
cedure  of  exporters,  marine  insur¬ 
ance  agencies,  foreign  forwarders, 
merchants  and  banks  financing 
foreign  trade  business.  These  in¬ 
terests  have  already  been  hard  hit 
by  the  war  abroad  and  many  con¬ 
cerns  have  been  forced  out  of  busi¬ 
ness.  Since  the  protest  was  filed 
a  three-day  regional  meeting  of  the 
Surplus  Marketing  Administra- 
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tion,  with  representatives  from  11 
Western  States,  has  been  held  at 
San  Francisco  to  discuss  plans  for 
purchasing  and  shipping  surplus 
food  products  to  other  democracies. 

BEANS — California  bean  markets 
have  strengthened  materially  of 
late,  with  average  prices  now  at 
a  higher  level  than  at  any  other 
time  since  October,  1939.  Addi¬ 
tional  purchases  by  Governmental 
agencies,  a  firm  holding  tendency 
on  the  part  of  California  growers, 
sharp  advances  in  other  important 
bean  producing  areas  and  pros¬ 
pects  of  delayed  planting  in  many 
districts  contribute  to  the  strong 
showing.  Canners  have  showed 
interest  in  accumulating  stocks  and 
recent  shipments  have  been  heavy. 
California  warehouse  stocks  are 
heavy,  however,  with  2,709,438 
bags  on  hand  on  April  1,  against 
1,934,237  bags  at  a  corresponding 
date  last  year  and  1,729,610  bags 
for  the  previous  five-year  average. 

SPINACH  —  The  packing  of 
spinach  is  nearing  an  end,  but 
even  tentative  opening  prices  have 
not  made  an  appearance  as  yet 
from  the  large  operators.  Several 
small  concerns  have  come  out  with 
lists,  with  sold-up  conditions  re¬ 
ported  within  a  day.  One  of  these 
sold  its  output  on  the  basis  of  $1.20 
for  No.  21/os  and  $3.90  for  No.  10s. 
Others  are  offering  these  sizes  at 
$1.25  and  $4.00  respectively.  Under 
satisfactory  growing  conditions 
the  original  acreage  planned  might 
easily  have  produced  enough  spin¬ 
ach  for  a  pack  of  3,000,000  cases. 
It  is  doubtful  if  the  output  will 
amount  to  1,000,000  cases.  One 
canner  whose  output  has  already 
been  sold  planned  to  make  a  pack 
of  60,000  cases.  Later,  estimates 
were  scaled  down  to  32,000  cases, 
and  the  latest  report  is  that  it 
will  be  no  more  than  23,000  cases. 

ASPARAGUS — The  packing  of  as¬ 
paragus  is  under  way  generally, 
but  the  output  to  date  has  been 
light.  Canners  are  reluctant  to 
name  even  tentative  opening 
prices,  but  some  of  the  smaller  op¬ 
erators  are  expected  to  come  out 
with  lists  during  the  week.  Prices 
to  growers  have  not  been  settled 
upon,  for  from  4  cents  to  41/2 
cents  is  being  offered  for  natural. 


MARKET — The  movement  of 
canned  fruits  during  the  past  ten 
days  has  been  quite  heavy,  despite 
the  fact  that  some  of  the  large  op¬ 
erators  are  still  withdrawn  on 
cling  peaches.  There  have  been 
reports  of  sales  of  No.  21/2  choice 
clings  at  $1.50,  but  these  remain 
unverified.  There  has  been  an  im¬ 
proved  movement  of  apricots  and 
pears,  with  quite  a  few  canners  re¬ 
porting  only  broken  lots  on  hand. 

COCKTAIL — The  California  Pack¬ 
ing  Corporation  has  come  out  with 
a  new  list  on  Fruit  Cocktail,  ad¬ 
vancing  on  all  sizes  and  reporting 
a  sold  out  condition  on  No.  2  tall. 
Buffet  is  quoted  at  67i/>  cents.  No. 
1  tall  at  $1.10,  No.  2^,  at  $1.95 
and  No.  10  at  $6.35.  Prices  on 
Fruits-for-Salad  remain  un¬ 
changed.  The  new  prices  are  for 
shipment  to  June  1,  1941. 

TOMATOES — Under  date  of  April 
17th  the  California  Packing  Cor¬ 
poration  brought  out  a  new  list  on 
California  pack  tomatoes  and  to¬ 
mato  products,  showing  a  number 
of  withdrawals,  along  with  ad¬ 
vances  on  most  items.  Del  Monte 
brand  solid  pack  tomatoes  are  now 
quoted  at  921/4  cents  for  No.  1  tall, 
$1.10  for  No~  2  tall,  $1,421/2  for 
No.  21/2S  and  $4.60  for  No.  10s. 
Mission  and  Argo  brands,  w.a.t.m. 
are  priced  at  65  cents  for  No.  1 
tall,  80  cents  for  No.  2  tall,  9714 
cents  for  No.  2l^s  and  $3.10  for 
No.  10s.  Del  Monte  chili  sauce 
has  been  advanced  to  $6.75  from 
$6.50  for  No.  10s,  with  Del  Monte 
catsup  to  $5.15  from  $5.00.  Heavy 
buying  is  under  way,  bringing  an 
end  to  a  rather  long  quiet  spell. 

SALMON — Salmon  packing  ves¬ 
sels  are  on  their  way  to  Alaskan 
waters  with  men  and  supplies  but 
the  outlook  is  that  the  pack  will 
not  be  a  very  heavy  one,  despite  the 
promise  of  a  good  run.  Several 
vessels  of  the  Alaska  Packers  As¬ 
sociation  and  others  are  under 
charter  to  the  U.  S.  Government 
and  may  not  be  released  in  time 
for  the  salmon  season.  The  de¬ 
fense  program  has  likewise  ab¬ 
sorbed  many  skilled  workers  who 
formerly  made  the  trip  to  the  can¬ 
neries.  Unsold  salmon  stocks  in 
first  hands  amounted  to  but  363,- 
207  cases  on  April  1  and  reports 
indicate  that  there  has  been  a  good 


movement  this  month,  despite 
firmer  prices. 

SARDINES — Sardine  canners  have 
agreed  to  raise  the  price  to  be 
paid  for  fish  this  season  to  $12.50 
a  ton  from  the  price  of  $10.50  a 
ton  paid  last  year.  This  is  a  fore¬ 
warning  of  higher  prices  for  the 
finished  product. 

GULF  STATES  MARKET 

By  "Bayou” 

Oyster  Canning  Light,  Movement  Slow — 
Prices  Holding — No  Shrimp  Canning — 
Stocks  of  Dry  Pack  Cleaned  Up — Shipping 
Crab  Meat. 

Mobile,  Ala.,  April  25,  1941. 

OYSTERS — The  weather  is  warm¬ 
ing  up  considerably  in  this  section 
and  the  thermometer  does  not  reg¬ 
ister  any  longer  below  70  degrees 
in  the  early  part  of  the  morning, 
and  then  rises  to  80  degrees  in 
the  hottest  part  of  the  day,  so  it 
is  getting  almost  too  hot  to  handle 
oysters. 

There  have  been  no  oysters 
canned  in  Alabama  this  month  and 
only  a  few  of  the  canneries  in  Mis¬ 
sissippi  and  Louisiana  have  run 
this  month,  hence  the  oyster  pack 
in  this  section  is  practically  over 
with. 

The  price  of  canned  oysters  is 
$1.15  per  dozen  for  four  ounce; 
$1.20  for  five  ounce;  $2.30  for 
eight  ounce  and  $2.40  for  ten 
ounce,  f.  o.  b.  factory. 

SHRIMP  —  Notwithstanding  the 
warming  up  of  the  weather  on  this 
coast  last  week,  there  was  a  scarc¬ 
ity  of  shrimp  and  production  was 
at  a  low  ebb.  In  fact,  there  were 
not  enough  shrimp  caught  to  sup¬ 
ply  the  orders  received  by  the  raw, 
headless  shrimp  dealers,  and  many 
of  the  orders  had  to  go  unfilled, 
hence  no  shrimp  were  available  to 
can. 

Pretty  much  all  the  dry  pack 
canned  shrimp  has  been  cleaned 
up,  and  buyers  that  have  been  hold¬ 
ing  off  buying  will  now  have  to 
either  take  the  offerings  of  wet 
pack  shrimp,  or  do  without  shrimp 
until  August  when  the  fall  shrimp 
pack  starts. 

The  price  of  canned  shrimp  is 
$1.25  per  dozen  for  No.  1  small; 
$1.30  for  No.  1  medium;  and  $1.35 
for  No.  1  large,  f.  0.  b.  factory. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

ASPARAGUS 

Low 

High 

Low 

High 

Low 

High 

White  Colossal,  No.  2*/^ . 

2.65 

2.80 

Large,  No.  2% . 

2.70 

2.85 

Medium,  No.  2'/4 . 

2.55 

2.70 

Green  Mam.  No.  2  ro.  cans . 

2.50 

2.60 

2.55 

2.60 

Large,  No.  2 . 

.  2.30 

2.50 

2.30 

2.35 

2.65 

Medium,  No.  2 . 

.  2.35 

2.30 

2.35 

2.40 

Tips,  White,  Mam.  No.  1  sq . 

2.60 

2.70 

Small,  No.  1  sq . 

2.40 

2.50 

Green,  Mam.  No.  1  sq . 

2.40 

2.50 

Small,  No.  1  sq . 

2.25 

2.30 

Green  Tips,  60/80,  2s . 

.  2.25 

2.10 

2.15 

Green  Tips,  40/50,  2s . 

.  2.30 

2.50 

2.30 

2.35 

Green  Cuts  and  Tips,  2s . 

.  1.65 

1.65 

.175 

Green  Cuts  and  Tips,  10s . 

.  7.25 

7.50 

7.50 

9.50 

Green  Cuts,  2s . 

.  1.00 

1.05 

STRINGLESS  BEANS 


Fancy  French  Cut  Green,  No.  2 
No.  10  . 

.90 

1.15 

Ex.  Std.  Cut  Green,  No.  2 . 

.95 

.90  . 

No.  10  . 

4.00 

4.50 

nominal 

Std.  Cut  Green,  No.  2 . 

.821/2 

.85 

.77^  .80 

nominal 

No.  10  . 

3.60 

3.75 

Fancy  Whole  Green,  No.  2 . 

1.15 

1.60 

nominal 

No.  10  . 

5.50 

6.00 

nominal 

Ex.  Std.  Whole  Green,  No.  2.... 

1.00 

1.20 

nominal 

No.  10  . 

4.50 

nominal 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

.85 

1.25 

nominal 

nominal 

nominal 

Ex.  Std.  Cut  Wax,  No.  2 . 

.80 

.95 

No.  10  . 

4.50 

4.75 

nominal 

Std.  Cut  Wax,  No.  2 . 

.75 

.82% 

nominal 

No.  10  . 

3.25 

3.40 

nominal 

Fancy  Whole  Wax,  No.  2 . 

1.15 

1.50 

nominal 

No.  10  . 

5.25 

nominal 

Ex.  Std.  Whole  Wax.  No.  2 . 

1.00 

nominal 

No.  10  . 

nominal 

Std.  Whole  Wax,  No.  2 . 

nominal 

No.  10  . 

nominal 

Red  Kidney,  Std.  No.  2 . 

.75 

.921/2 

No.  10  . 

3.75 

4.50 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.40 

1.60 

1.50  1.60 

1.60 

1.60 

No.  10  . 

7.00 

7.50 

8.00 

No.  2  Fancy  Small  Green . 

1.20 

1.35 

1.30  1.35 

No.  2  Medium  Green . 

1.10 

1.20 

1.20  1.30 

1.25 

1.25 

No.  10  . 

5.50 

6.35 

No.  2  Green  &  White . 

.771/2 

.92% 

.90  . 

.90 

.90 

No.  10  . 

4.25 

5.00 

No.  2  Fresh  White . . 

.65 

.75 

.72%  .80 

.80 

.85 

No.  10  . 

3.25 

3.75 

No.  2  Soaked . 57 .65 


BEETS 


Whole,  No.  2 . 

. 97% 

1.60 

.90 

1.26 

1.06 

No.  2%  . 

.  1.05 

No.  10  . 

.  3.35 

4.00 

4.00 

Cut.  No.  2 . 

. 70 

.82% 

.76 

No.  2%  . 

. 92% 

.95 

.80 

No.  10  . 

.  3.40 

3.76 

3.26 

Sliced,  No.  2 . 

. 80 

.87% 

.80 

.90 

.86 

.90 

No.  2%  . 

. 95 

1.00 

.95 

1.10 

No.  10  . 

.  3.65 

4.25 

3.76 

3.36 

Diced,  No.  2 . 

. 70 

.80 

.70 

.86 

1.20 

No.  10  . 

.  3.60 

3.76 

3.26 

3.60 

Shoestring,  No.  2 . 

.  .70 

No.  10  . 

.  3.10 

CARROTS 

Sliced,  No.  2 . 

. 76 

No.  10  . 

.  4.50 

4.50 

. 60 

.80 

nominal 

.65 

.70 

No.  10  . 

.  3.25 

3.76 

nominal 

PEAS  AND  CARROTS 

Std.  No.  2 . 

. 70 

.80 

Fancy  No.  2 . 

. 95 

1.15 

1.06 

1.20 

1.10 
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CANNED 

VEGETABLES— Continned 

Eastern  Central 

Low  High  Low  High 

West  Coast  1 

Low  High  1 

CORN — Wholegrain  1 

Yellow,  Fancy  No.  2 . 

1.05  1.15 

1.15  . 

12-oz.  vac . 

nominal 

nominal 

No.  10 . 

nominal 

nominal 

Ex.  Std.  No.  2 . 

.95  . 

1.10  . 

No.  10  . 

nominal 

nominal 

Std.  No.  2 . 

.80  . 

No.  10  . 

nominal 

White,  Fancy  No.  2 . 

1.05  . 

1.10  1.15 

No.  10  . 

nominal 

Ex.  Std.  No.  2 . 

.90  . 

1.00  . 

No.  10  . 

nominal 

nominal 

Std.  No.  2 . 

nominal 

.80  . 

No.  10  . 

nominal 

nominal 

Shoepeg,  Fancy  No.  2 . 

1.06  1.10 

1.10  1.16 

No.  10  . 

nominal 

nominal 

Ex.  Std.  No.  2 . 

.96  . 

nominal 

No.  10  . 

6.30  6.76 

nominal 

Std.  No.  2 . 

.87%  .90 

nominal 

CORN — Creamstyle  1 

Yellow,  Fancy  No.  2 . 

1.06  1.10 

1.15  . 

No.  10  . 

nominal 

nominal 

Ex.  Std.  No.  2 . 

nominal 

1.10  . 

No.  10  . 

nominal 

nominal 

Std.  No.  2 . 

.75  .80 

nominal 

No.  10  . 

nominal 

White,  Fancy  No.  2 . 

1.00  . 

1.10  . 

No.  10  . 

nominal 

Ex.  Std.  No.  2 . 

.85  .90 

1.00  . 

No.  10  . 

4.90  5.25 

nominal 

Std.  No.  2 . 

.75  .80 

.82%  . 

No.  10  . 

HOMINY 

4.76  5.00 

nominal 

No.  2%  . 

.72%  .86 

.70  . 

1.10 

No.  10  . 

2.00  2.35 

2.00  2.35 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

.87%  .90 

No.  10  . 

4.26  4.50 

Std.,  No.  2 . 

No.  10  . 

.52%  .77% 

3.15  4.00 

PEAS 

No.  2  Fancy  Sweets,  2s . 

1.30  1.35 

1.30  1.60 

1.36 

1.60 

No.  2  Fancy  Sweets,  3s . 

1.15  1.26 

1.10  1.26 

1.20 

1.30 

No.  2  Fancy  Sweets,  4s . 

1.07%  1.15 

1.06  1.20 

1.16 

1.20 

No.  2  Fancy  Sweets,  5s . 

1.02%  1.10 

1.00  . 

1.10 

1.20 

No.  2  Ex.  Std.  Sweets,  2s . 

1.10  . 

1.10  1.20 

1.20 

1.26 

No.  2  Ex.  Std.  Sweets,  3s . 

1.00  . 

.95  1.00 

1.00 

1.07% 

No.  2  Ex.  Std.  Sweets,  4s . 

.95  1.02% 

.90  .95 

.95 

1.00 

No.  2  Ex.  Std.  Sweets,  5s . 

.90  .95 

.95  . 

.85  . 

.97%  1.00 
.90  .95 

.92% 

.97% 

No.  2  Std.  Sweets,  3s . 

.90  . 

.95 

i.iio 

No.  2  Std.  Sweets,  4s . 

.85  .90 

.86  .90 

.86 

.90 

No.  2  Std.  Sweets,  6s . 

.80  .86 

.85 

.90 

No.  10  Std.  Sweets,  2s . 

nominal 

nominal 

6.26 

5.60 

No.  10  Std.  Sweets,  3s . 

nominal 

nominal 

5.00 

5.26 

No.  10  Std.  Sweets,  4s . 

nominal 

nominal 

4.25 

4.50 

No.  10  Std.  Sweets,  5s . 

nominal 

1.35  1.55 

nominal 

1.30  1.45 

4.25 

4.60 

No.  2  Fey.  Alaskas,  2s . 

1.25  . 

1.20  1.40 

1.35 

1.46 

No.  2  Fey.  Alaskas,  3s . 

1.10  . 

1.10  1.15 

1.30 

1.40 

No.  2  Ex.  Std.  Alaskas,  Is . 

1.20  . 

No.  2  Ex.  Std.  Alaskas,  2s . 

1.20  . 

1.15  1.20 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas,  3s . 

1.05  . 

1.00  . 

1.10 

1.20 

No.  2  Ex.  Std.  Alaskas,  4s . 

1.00  . 

.95  . 

1.00 

1.10 

No.  2  Ex.  Std.  Alaskas,  6s . 

.97% 

1.00 

No,  10  Ex.  Std.  Alaskas,  Is . 

nominal 

nominal 

No.  10  Ex.  Std.  Alaskas.  2s . 

nominal 

nominal 

No.  10  Ex.  Std.  Alaskas,  3s . 

nominal 

nominal 

No.  10  Ex.  Std.  Alaskas,  4s . 

nominal 

nominal 

No.  2  Std.  Alaskas,  2s . 

.92%  1.05 

.95  1.00 

i.oi) 

1.10 

No.  2  Std.  Alaskas,  3s . 

.87%  .90 

.90  . 

.90 

.95 

No.  2  Std.  Alaskas,  4s . 

.86  .90 

.86  . 

.86 

.96 

No.  2  Std.  Alaskas,  6s . 

.85  .86 

.85  . 

.86 

.95 

No.  10  Std.  Alaskas,  2s . 

nominal 

nominal 

No.  10  Std.  Alaskas,  38 . 

nominal 

nominal 

No.  10  Std.  Alaskas,  4s . 

4.25  4.40 

nominal 

.85  .85 

.85  . 

.80 

.90 

Soaked,  2s  . 

.62%  . 

.60  .60 

.60 

.65 

10s  . 

3.26  . 

2.50  . 

Blnckeye,  2s,  Soaked . 

.67%  .70 

.65  . 

10s  . 

2.50  3.60 

PUMPKIN 

Fancy,  No.  2 . 

.55  .65 

.66 

.70 

No.  2%  . 

.80  .90 

.75  .80 

.85 

.92  V, 

No.  10  . 

2.80  3.16 

3.00  . 

2.76 

3.00 

SAUER  KRAUT 

Fancy  No.  2 . 

.65  . 

.67%  .70 

.70 

.76 

No.  2^/.  . 

.76  . 

.72%  .75 

.85 

.90 

No.  10  . 

2.50  . 

2.60  2.76 

2.65 

2.76 

SPINACH 

Fancy,  No.  2 . 

.80  .85 

.80  . 

.90 

No.  2%  . 

.  1.06  1.10 

.95  1.05 

1.26 

No.  10  . 

3.50  3.75 

3.26  3.75 

4.00 
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West  Coast 
Low  High 


CANNED  FRUITS— Continued 


Eastern 
Low  High 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .85  .85 

Std.  No.  2,  Gr.  Ck)rn,  Fr.  Limas.  .90  1.10 

Triple  No.  2 .  80  .90 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 80  . 

No.  21/2  .  1-15  1-20 

No.  3,  Squat  Vac .  1.00  1.05 

No.  10  .  4.00  4.25 

Fey.,  No.  2  Syrup  Pack . 87%  .92% 

No.  2%  .  1.20  1.30 

No.  10  .  4.25  . 


Central 
Low  High 


TOMATOES 


Solid  Pack 


Fancy,  No.  2 . 

. 95  1.25 

.90  1.10 

1.10 

1.15 

No.  2%  . 

.  1.25  . 

1.25  1.35 

1.30 

1.42% 

No.  10  . 

4.25  4.50 

4.40 

4.60 

Ex.  Std.,  No.  1 . 

. 47%  .50 

.45  .47% 

.75 

No.  2  . 

. 75  .80 

.80  . 

No.  2%  . 

.  1.15  1.20 

1.15  . 

1.16 

No.  10  . 

nominal 

3.35  . 

With  puree 

StH  Nrt  1  . 

. 45  .47% 

.42%  . 

.62% 

.75 

.62% 

.75 

No.  2  . 

. 70  . 

.72%  .75 

No.  2%  . 

.  1.05  1.10 

1.05  1.10 

.97% 

No.  10  . 

nominal 

nominal 

TOMATO  PUREE 


Std.,  No.  1,  Who.  St.  1.04 . 

.40 

.50 

.42% 

.45 

No.  10  . 

...  3.00 

3.26 

3.00 

3.25 

3.25 

3.40 

Std.,  No.  1,  Trim  1.035 . 

...  .37% 

.40 

.42% 

.62% 

No.  10  . 

...  2.70 

2.75 

2.75 

3.00 

2.75 

3.00 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . 

.52% 

No.  300  (13%  oz.) . 

..  .47% 

.52% 

No.  2  (18  oz.) . 

.66 

No.  303  Cyl.  (20  oz.) . 

.65 

.70 

No.  2  Cyl.  (24  oz.) . 

.70 

.80 

.70 

.70 

-72% 

No.  3  Cyl.  (46  oz.) . 

..  1.46 

1.60 

No.  10  . 

..  2.90 

3.00 

2.70 

3.26 

2.75 

2.86 

TURNIP  GREENS 

No.  2  . 

.70 

.76 

.76 

No.  2%  . 

...  .96 

1.06 

No.  10  . 

...  3.40 

3.76 

3.60 

Canned  Fruits 


APPLES 


No.  10,  water .  2.75 

No.  10,  standard  heavy  pack....  2.90 
No.  10,  fancy  heavy  pack .  3.75 

APPLE  SAUCE 

No.  2  Fancy . 75 

No.  10  .  3.75 

No.  2  Std . 65 

No.  10  .  2.85 


APRICOTS 

No.  2%,  Fancy.. 
No.  2%,  Choice 

No.  2 Vi,  Std . 

No.  10,  Fancy.. 
No.  10,  Choice.. 
No.  10  Std . 


.  .  2.90  3.00 

3.00  .  . 

.  .  3.50  3.75 


.80  .  .76 


2.10  2.20 

1.90  2.10 

1.60  1.70 

7.36  . 

6.75  7.00 

5.90  6.00 


Eastern  Central 

Low  High  Low  High 

PEACHES 

Y.  C.,  Fey.,  No.  2% .  . 

Choice,  No.  2% .  . 

Std.,  No.  2Vi .  . 

Fey.,  No.  10 .  . 

Choice,  No.  10 .  . 

Std.,  No.  10 .  . 

Pie,  No.  10 .  . 

Water,  No.  10 .  . 


West  Coast 
Low  High 


1.40  1.47% 

1.25  1.27Vi 

5.10  5.20 

4.90  6.00 

4.16  4.26 

4.00  4.26 

3.26  3.76 


PEARS 


Keifer,  Std.,  No.  2% .  1.36  1.36 

No.  10  . 

Choice,  No.  2% . 

No.  10  . 

Bartlett,  Fancy,  No.  2Vi .  1.65  1.90 

Choice,  No.  2% . 

Std.,  No.  2% .  1.30  1.40 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 


No.  10  Pie,  S.  P. 


PINEAPPLE  Cuban 

No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2V2  . 

No.  10  in  Juice .  5.26  . 

No.  10  in  Syrup . 


1.85 

1.90 

1.65 

1.76 

1.50 

1.66 

6.15 

6.25 

6.60 

6.80 

6.00 

3.60 

3.60 

4.00 

F.  0.  B.  Honolulu 

Mexican 

Crushed  Sliced 

.80 

.80 

.85 

.80  . 

1.30 

1.42% 

1.60 

1.70 

4.25  . 

6.36 

6.60 

4.25  . 

6.76 

6.00 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 


.80 


2.06 

4.26 


F.  O.  B.  Honolulu 


.72% 

1.07% 

1.62% 

2.47% 

6.00 


RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 .  1.45 

No.  10  .  7.50 

Black,  Syrup,  No.  2 .  1.80 

Red,  Syrup,  No.  2 .  1.70 


.  1.60  1.70  .  1.65 

.  7.50  .  . 

1.55  .  .  1.65 

.  6.50  .  . 

.  .  1.90  2.00 

1.75  .  2.05  2.15 


Canned  Fish 


LOBSTER 

Flats,  1  lb . 

%  lb . 

1/4  lb . 

OYSTERS 

.  2.60  . 

Southern 

. .  1.15  . 

1.!?0 

5*  an 

. 

9  40 

Selects,  6  oz .  . 

Northwest  Selects 


1.15  1.25 

1.50  1.65 


SALMON 


BLACKBERRIES 
Std.,  No.  2 . 


No.  10,  water . 

BLUEBERRIES 

No.  2  . 

No.  10  . 

....  1.50 

.  10.00 

1.60 

1.50 

1.50 

CHERRIES 

Red  Sour  Pitted,  No.  2 . . 

Red  Sour,  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2'/ . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

. 90 

.  5.25 

1.05 

.90 

4.90 

1.06 

5.25 

FRUITS  FOR  SALAD 

Fey.,  No.  2i/> . 

No.  10  . 


JNO.  lU  . 

GRAPEFRUIT  SECTIONS 

Florida 

Texas 

No.  2  . 

.92%  .95 

.90  1.00 

No.  5  . 

..  2.25  2.75 

2.25  2.75 

GRAPEFRUIT  JUICE 

No.  2  . 

.70  .75 

.67%  . 

No.  3  Cyl.  (46  oz.) . 

..  1.45  1.65 

1.45  1.56 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


1.10  1.15 

sTeo  'eioo 


1.35  1.40 

5.00  5.25 

2.30  2.30 

2.15  2.25 

2.00  2.00 

7.85  8.00 

7.25  7.50 

6.85  7.00 


2.25  2.30 

7.60  7.75 


Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  Vi  . 

Pink.  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  Vi  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 

SHRIMP 


No.  1,  Small . 

No.  1,  Medium .  1.30  1.35 

No.  1,  Large .  1.50 

SARDINES  (Domestic)  Per  Case 

V4  Oil,  Key .  nominal 

V|  Oil,  Keyless .  nominal 

V4  Oil,  Tomato,  Carton .  nominal 

Vi  Oil,  Key  Carton .  nominal 

%  Mustard,  Keyless .  nominal 

Calif.  Oval  No.  1,  24's . 

Calif.  Oval  No.  1,  48’s . 


Southern 
1.25  1.30 

1.30  1.36 

1.35  1.40 


2.70 

2.90 

1.65 

1.76 

2.00 

2.15 

1.65 

.95 

2.00 

2.10 

1.45 

1.50 

1.90 

2.00 

3.26  3.50 


.  TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

.  Fey.,  Yel.,  Is,  48’s . 

.  %s  . 

%s  . 

Light  Meat,  Is . 

1.25  1.35  14s  . 

6.75  6.00  vis  . 


11.00  12.50 

6.00  6.75 

4.00  4.40 

10.00  10.50 

5.26  6.60 


24 


THE  CANNING  TRADE  •  April  28.  1941 


WHERE  TO  BUY 


The  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


GENERAL  FACTORY  EQUIPMENT 


AGENTS  for  Machinery  Mirs. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BASKETS,  Wire,  Scalding,  Pickling,  etc. 

BELTING.  Leather. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES  (Metal),  Lug,  Field. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BUCKETS,  PAILS  AND  PANS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MCHY.,  FruiU. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COILS,  Cooking. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS  AND  CARRIERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYOR  BELTS,  Cloth,  Rubber,  Wire. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS,  HydrauUc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Scott  Viner  Co.,  Columbus,  Ohio. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FLOORS. 

KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

POWER  PLANT  EQUIPMENT. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Consult  the  advertisements  for  details. 


SEWAGE  DISPOSAL  SYSTEMS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

SYRUPERS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal,  Glass  Lined,  Wood. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 


CAN  MAKERS'  MACHINERY 


Cameron  Can  Mchy.  Co.,  Chicago,  III. 


CORN  CANNING  MACHINERY 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niaq[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SHKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  TRIMMERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster.  Md. 
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WHERE  TO  BUY  — Continued 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLEANERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  M. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co,  Inc.,  Baltimore,  Md. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  JUICE  MACHINERY 


COOKING  COILS  ior  Kettles  and  Tanks. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


lUICE  EXTRACTORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


JUICE  HEATERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
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KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  III. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

BOXES,  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Baltimore,  Md. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 

FERTILIZER. 

INSECTICIDES,  Dusts,  Sprays. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 

LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

United  States  Printing  &  Litho.  Co.,  Cincinnati 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F .  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS. 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEASONINGS. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

SEED  TREATMENT. 

Bayer-Semesan  Co.,  Wilmington,  Del. 

SUGAR.  DEXTROSE. 

Corn  Products  Sales  Co.,  New  York,  N.  Y. 

TIN  PLATE. 

WAREHOUSING  AND  FINANCING. 
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Maximum  Protection 


at 

Minimum  Cost 

against  losses  by 

FIRE  .  LIGHTNING  •  WINDSTORM 
EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 

LANSING  B.  WARNER,  Incorporated 
222  North  Bank  Drive,  CHICAGO 


ROBINS  Continuous 

SPINACH  BLANCHER 

"Open  top"  continuous  blancher  that 
assures  more  of  the  natural  color  in 
spinach  and  greens  after  blanching. 

No  waste;  no  bruising  or  tearing  of  the 
product.  All  steel,  welded  construction. 
Thoroughly  practical  and  will  give  years 
of  service. 

A.  K.  ROBINS  &  CO.,  INC. 

Caterers  to  Canners 

BALTIMORE,  -  -  MARYLAND 


Prompt  shipment  of  com¬ 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements, 
case  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Serving  the  Eastern  Shore 

Otiicr  warehouse  stocks  conveniently  located  in 
all  canning  areas. 

DEWEY  &  AEMY  CHEMICAL  CO 


WASHES  AND  STERILIZES  CONTAINERS 

CRCO  CAN  STERILIZER 

Simple,  rugged  and  economical  in  design,  the 
CRCO  Can  Washer  and  Sterilizer  handles  all  cans 
from  202  minimum  to  404  maximum  diameter  and 
109  minimum  708  maximum  height.  Economical 
in  use  of  water  and  steam,  yet  completely  cleans 
and  sterilizes  empty  containers  before  they  go  to 
the  filler. 

Send  For  Bulletin  CW~41 

CHISHOLM-RYDER  CO. 

NIAGARA  FALLS,  N.  Y.  CHICAGO,  ILL.  COLUMBUS,  WIS. 

JAS.  Q.  LEAVITT  CO.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 

W.  D.  CHISHOLM,  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO.,  Inc.,  BALTIMORE,  MD. 

LENFESTEY  SUPPLY  CO.,  TAMPA,  FLA.  414-A 


A  corner  of  the  Asgroiv  breeding  station  at  Milpitas^  California 


Asgroiy 


A  full  line  of  vegetable  seeds 
bred  and  grown  for  the  canning  trade 
with  85  years  of  experience 


Associated  Seed  Groivers,  Inc* 

Breeders  and  Growers  of  "Vegetable  Seeds  since  1856 

Ncu)  Haven,  Connecticut 

Atlanta  •  Cambridge,  N.Y.  •  Indianapolis  •  Los  Angeles  .  Memphis  •  Salinas  .  San  Antonio 


